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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by John Kubacki 


of Cleveland, Ohio 


this one in 194] _.. this one in 1952 


and both were delivered in Gross Mounts 


Writes John Kubacki: 


“Since Bob Gross sold me my first sacrifice of character and dignity. 
supply of Gross Mounts twelve 1, iy any wonder I'm sold on Gross 
years ago, I've been sold on them. Mounts?“ 

Furthermore, and of greater im- 


portance, Gross Mounts have sold JOHN KUBACKI 
JOHN KUBACKI STUDIO 


themselves and my portraits to m 

yy ON YP Y Cleveland, Ohio 
customers. 
- f : : Member of P. A. of A 
Good portraits acquire an air of Chitter ssiaaiser: and aa 
excellence and excellent portraits President of the Cleveland 
achieve magnificence when Gross- Society of Professional 


mounted. Their design incorpor- Photographers 

t ‘ to-t ate! d . Charter member of the Ohio 
lf you are not on our ates up-to- eee moagernism Professional Photographers 
calling list, write us for and long-lasting good taste at no Association 


information in detail 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 


P J 


ry 





Ansco LUPEX 


THE NEW AND FINER WARM TONE CONTACT 
PAPER FOR PRINTS FOR PRESENTATION OR REPRODUCTION 


. . IUPLL be delighted to discover how easily 
and economically you can now produce 
hner contact prints with the new Ansco Lupex 
Paper 

Never before has such a ce sirable grouping ot 
characteristics been combined in a single paper 
to help you produce better warm tone contact 
prints with While ce signed espe 

cially for commercial and industrial uses, Ansco 
Lupex is also ideal for such specialized purposes 
as catalog prints, school portraits and other ap 


yreater @ase 


plications whe i high quality prints are required 
On a quantity basis 

\nsco | uUpexXx, single we ight glossy, iS available 
in 5x 7,8 x 10, 8!) x Il and 11 x 14 sizes, in 
lhe recommended 


contrast grades O, 1, 2 and 3 


developer 1S Ansco Vividol 
Try Warim-tone \nsco Lupex with your own 
negatives, and see how much quality it can 
add to yout prints \nsco. Binghamton, New 
York. A Division of General Aniline & Film 


Cor poration 





Here's why it produces finer prints 

1. Ansco 

other so-called “warm-tone” papers 

2. The image color of Ansco Lupex pr 
” j ' 


for a/i contrast grades, permit 


Lupex has a richer, slightl 


prints from widely different ne 
3. Beautiful toned « I 

Ansco Liquid klemish Ponet 

Here's why it’s easier to use! 
1. The printing speed of Ans« 
regular rate trom the hardes 
grade. Y« 


| 
that make exposure 


i get complete tree 


2. The four contrast gt 





LOOK AT THESE SPECIAL FEATURES OF ANSCO LUPEX PAPER 


5 ed la 
paced 


Ansco | 


faster than 


Here's why it's more economical! 
1. Ansco Lupes 


mf 








FOR FINER, WARM-TONE CONTACT PRINTS, ASK FOR ANSCO LUPEX PAPER 








Flashed by Walter Chandoha, Huntington Station, N.Y. 


For Crisp, Wire-Sharp Detail... 


G-E Photoflash makes the big difference 


when you shoot pets, people or plants! ah You'll like G-E 
y | Midgets sn the 
; : handy new 
For G-E Photoflash supplies lots of light... lets you ca 12-8-4 pack 
stop down your lens for added depth of field .. . crisp, available soon 
wire-sharp detail. And it lets you shoot fast to catch 


appealing expression, stop action. 


Used with imagination, General Electric Photoflash 
can help you create striking shots... pictures that tell 


their story faster... pictures that customers like and buy. 


Stwrnar¢ 
t BD riteraye 


Remember, there's a G-E. lamp for every photographic purpose 


GENERAL @@ ELECTRIC 


4 
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‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 

e pay 50c for each item we can use, unless 
it's publicity for yourself! 











® ovis Fabian Bachrach, Hon.M.Photog., and Mrs. 
Bachrach sailed on the Ile de France on April 23 for a 
vacation in Paris. Though in semi-retirement and leav 
ing most of the work to his sons Fabian and Bradford, 
Mr. Bachrach still heads the big Bachrach Studio chain. 


WA name well-known in Pacific Coast photography 
for many years is that of Avery Edwin Field of River 
side, Calif., a long time friend of ours and subscriber 
to this journal for more years than we care to think 
about. Mr. and Mrs. Field finally retired from active 
participation in their studio last January 1 but the 
Field name carries on because their son Gaylor E 
and his wife were partners in the business and are 


continuing its operation 


Mc y. Thornton, for years one of the better known 
retouchers for the trade in St. Louis, Mo., died earlier 
in the year. Professional photographers of that city 
lost another long time aide on January 14 in the 
person of Edward R. Westervelt, expert airbrush artist. 
Mr. Westervelt, 79, died at his home in St. Louis’ 
suburb of Kirkwood. 


@ The General Electric Company recently produced its 
one-millionth exposure meter, a Type PR-1, at its plant 
in West Lynn, Mass. “This,” says C. Howard Black, 
general manager of G-E’s meter and instrument depart 
ment, ‘marks the first time any company in the world 
has hit such a production target for exposure meters 
The announcement coincided with G-E’s 75th Anniver 
sary, being celebrated this year 





M Another Master is no longer among us! David B. 
Edmonston, Hon.M.Photog., internationally noted portrait 
photographer whose studio was a fixture in Washing 
ton, D. C., from 1905 until he retired in 1947, died 
of influenza at his home in Chevy Chase, Md., on 
April 15, at the age of 76. Dave, for that is what he 
was to us for many years, was more than just a por 
traitist; he was also a prolific lecturer and writer on 
photographic subjects in addition to being one of 
America’s authorities on the making of difficult copies 
and becoming, in his later years, perhaps even more 
noted for his copying than his portraiture. He had 
photographed every President from Theodore Roosevelt 
to Truman, and was official photographer to Harding 
during the latter's “front porch” presidential campaign. 
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CONSTANT TEMPERATURE WATER 


for Film Processing 


MANY SAFE 
PROFITABLE DEPENDABLE 
4 ECONOMICAL 


WATER 


CONTROL \ PRECISE 

WITHIN '/ F | CONTROL AT 
Reported tow COST 
by Users 


THERMOSTATIC (GIN V Pa) WATER MIXER 
Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure Or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


Photo Developing VED Easy to Read 


Supply Fixture $-4629 . . 4” Dial 


Thermometer 


Helps to Eliminate 
Costly Mistakes, 
Delays, and Waste 
Assures Better 


of Materials 
Quality Negatives 


Temperature Range 


Safeguards Valuable 
60 to 125 F 


Negatives 


Backed by 60 Years of 


Experience in Water Temperature Control 


THE POWERS REGULATOR CO. 
3403 Oakton St., Skokie, Ill. 


Please send copy of Circular 358PD and prices to 


Nome 
Firm 


Address 
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@ Promotional minded studio owners — and their 
number is increasing all the time — will be interested 
in a year-round plan now being offered by the East 
man Kodak Co., Rochester 4, N. Y. This includes a 
special direct mail piece, two display cards for counter 
or window, a window streamer, four spot display pieces 
for window use, a group of radio spot announcements 


and a series of mats for one- and two-column news 


| paper advertisements. There is no charge for the mats 


or the radio material. The 5x7 direct-mail piece which 
includes six wedding shots in simulated goldtone 
candid promotion folder and bride's calendar, costs only 
$3.00 a hundred which includes envelopes and studio 
imprint. The display cards, one 11x14 and one 14x17, 


both printed in two colors and simulated go!dtone 


cost 10c and 15c¢ respectively. The streamer costs a 


nickel, as does the set of four window spots, all of 
them printed in two colors. Thus, for a matter of pen 
nies, a studio owner can carry on a campaign for 
wedding business prepared by some of the best brains 
in advertising and photography. Readers who want a 


| business-getting bargain should write Kodak’s Adver 


tising Department 


@ Aico Photo Supply Corp., 902-10 Broadway, New York 
| City, have been appointed exclusive distributors on the 


Eastern seaboard for Jack J. Kuscher’s new line of 
Magicase gadget bags, these being the only line of 
such bags which Alco’s 11 representatives will carry 


Don J. Mohler, General Electric's photographic light 
ing expert, has added another to his growing list of 
honors. During the recent convention of the National 
Press Photographers’ Association he was awarded the 
Joseph A. Sprague bronze plaque for his work in 
advancing press photography. Among his many achieve 
ments is the triangle lighting technique now favored 


| by so many amateurs for indoor portraiture 


W The la Moitte-Teunissen Studio, specialists in fine 
portraiture who have been established on New York 
City’s Madison Avenue for the past 15 years, moved to 
a fine new location in the wealthy suburb of Man 
hasset on April 23 


@ Clarence O. Chase, one of the pioneers in flash 
photography, died at his home in Cleveland, Ohio, 
on the night of May 5, aged 87. Starting in 1882 with 
a tintype gallery in the one-time (but long since 
absorbed) suburb of Newburgh, he later moved into 
Cleveland proper and operated a studio for many 
years. During that time he commenced experimenting 
with flash and built numerous devices for its use 
which though cumbersome, produced _ satisfactory 
results. Later he gave up photography for other fields 
finally retiring in 1941 


@ Alfred Aidala, director of photography for the 
Mayor's Reception Committee of the City of New York, 
was doubly honored on April 21. On that day a one 
man show of his most outstanding photographs over 








NEW 


SUPER TECHNIKA 


features 


oT LOW THE NEW —/2.4./ UNIVERSAL BACK 
WITH EKTALITE FIELD LENS 


k / Quickly and easily, you can now interchange Press-Type Film Holders, 
Ir dQ € f tl six-sheath Film Magazines, Rollfilm Adapters, Polaroid Back and En 
larging Attachment without fuss or bother. And the Ektalite Field Lens 
provides corner-to-corner image brilliance for ground-glass focusing and 
() () {) viewing. All this with the Linhof-exclusive interchangeable and rotating 
co 
— U 


back. 


THE NEW HI-SPEED M-X SYNCHRO 
SUPER TECHNIKAM 4x5 COMPUR RAPID SHUTTER 


rlto re Now, for the first time, the 150 mm Schneider Xenar (4.5 lens is fitted in 


Compur Rapid Shutter, 1 second to 1/400th, Fully (M-X) Synchronized 


and equipped with improved Press Lever and Self-Timer 


€ 
o 
L@ Add these new features to the Swing-and-Tilt Movements of the Super 


Technika 4 * 5, to the Triple Extension Bellows. to the Drop Sed, to the 
’ } ’ I 


Multi-Focus Rangefinder which couples to as many lenses as desired, and 


th d A] you have a press camera with more features than can be found on the 
4 / Aly 4 


finest view camera. 


an The LINHOF Super Technika 4 * 5 is now more versatile than ever before 
Super Technika Cameras are also made in sizes 2! si,and5 ~*~ 7, and 
V) a I ‘ 4 
eC eC] eC Ore are available at franchised dealers. 
e 


Write for descriptive literature (please specify size desired), 
KLING PHOTO CORPORATION Sole U.S. Lahof Distributor 


NEW YORK 3, NY - LOS ANGELES 46, CALIFORNIA 
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Your Investment in 
Year Round Profits 


BEATTIE houic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 2!2"x334"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, all year ’round, 
to own a Portronic. 


IDEAL for 


® Portraiture 


All Ages 
® Yearbooks and Graduations 
© Hospital Identification 
®@ Santa Claus Pictures 
® Military Camps 
Write us today to learn the name of the 
dealer in your locality who sells the Beattie 


Portronic Camera... he’li be glad to arrange 
a demonstration at your convenience. 


| as mirage 
roducts Inc. 
DESIGNERS and MANUFACTURERS 


of FINE PHOTOGRAPHIC EQUIPMENT 
6916 Romaine Street Hollywood 38, California 


Professional 





| Gaumont 


The Cover Picture 


The original of our cover illustration this month 
is an 8x10 Ektachrome taken by Serge Balkin 
of New York City with a 14” lens and the 
exposure, following a Norwood Director meter 
reading, was one second at F/11. The picture 
was taken for the Mary Grey Hosiery Mills of 
Bristol, Va., and was used as part of their 1952 
national advertising campaign. The unusual 
cropping, which added much to the stopping 
power of this particular full page advertisement, 
their 
Claude Harrison Company of Roanoke, Va. 


is the work of advertising agency, the 





a period of 23 years commenced at the Pavelle Labora 
tories, Whalen, 


chairman of the Mayor's Committee, present in person 


with Mayor Impelliteri and Grover 
not only to open the show but to present Aidala with 
a Certificate of Distinguished Service. Aidala is one 
of least publicized but busiest of cameramen for he 
and his staff of city photographers record the visits of 
all who are officially welcomed to New York. Great 
and small, from the King and Queen of England to 
just ordinary citizens, Aidala pictures them all. The 
exhibit will be open to the end of July at 16 E. 42nd 


Street. 


@ Joseph C. Morrison, 74-year-old proof-reader for the 
Cleveland (Ohio) News, who died in Veterans Hospital 
on May 9 after a two months’ illness, was, 28 years 
ago, a noted member of the photographic staff of the 
Baltimore (Md.) Sun and among the first to use an 


airplane on a news photograph assignment 


& Many of our readers, especially those who sell sup 
plies, are familiar with the name of Castle Films, but 
probably few know much about Eugene W. Castle, 
founder and first president of the company, who sold 
out years ago and now lives in New York City. Our 
old friend Pell Mitchell of Los Angeles, who retired 
as a glamour photographer some years ago, sends us 
a long newspaper interview with Castle in which the 
latter urges the elimination of motion pictures produced 
by the Federal government for propaganda purposes 
in foreign the basis that 
dollars could be saved thereby. In an accompanying 
letter Pell writes 


countries, on millions of 
“| first did business with Castle when 
he was a young man of 20 doing an early ‘movie’ 
business in San Francisco under the name of Castle & 
Ayers. | was then editor and manager of the old 
‘Mutual Weekly,’ produced by the now 
Company for 
and Castle's 


forgotten 
Mutual, 


newsreels, sent 


national release by 
firm, which made local 


all of those with national interest to me. Castle was a 


| live wire and covered the entire Pacific Coast from 
| Seattle to San Diego. With headquarters in San Fran 


Photographer 
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HIGHLIGHTS AND SIDELIGHTS ON 


PHOTO LIGHTS 


BY Qik Marttnton . SYLVANIA PHOTOLAMP ENGINEER 


SYLVANIA BANTAM 8 FLASHBULB 
Proves Dramatic New Light Source! 


Sylvania’s tiny, new Bantam 8 flashbulb which proved itself in 
countless laboratory tests is now proving itself in the field. Since its intro- 
duction only a few months ago, press and professional photographers have 
made scores of dramatic photos 
with this versatile flashbulb. 


Behind the amazing Bantam 8's 
success lie months of research and 
design. The Bantam 8 is not just 
another small flashbulb that gives 
a smaller amount of light. It is a 
completely new flashbulb that uses 
its small size to increase the effi- 


ciency of present day flash equip- By Woody Young 

: Casper (Wyoming) Morning Stor 
men The Bantam 8's terrific punch of light is d 
, strated by this action shot made at a dis 
Although its light output is only 20 feet. Exposure: 1/400th, #/16, Panck 
— film 
7000 lumen seconds—about 's that 
of the famous Press 25—there is for all types of shots—sports, ac 

\ re » > eo tion, close-ups, portraits 

FRR Ghar os sate Moin Cheney Tic ok Sou only 4 f stop difference between ps, portra 
salito, California, ‘conditions were ideal tor the 
new Bontam 8 flashbulb. An overcast day and 
late afternoon sun called for an £/6.3, 1/100th 
on Plus X. | was afraid a Press 25 would over 
power natural lighting, so used a new Bantam 8 
in o Heiland adjustable reflector set for nar 
rowest beam. This projected fill into background 
without burning out details in foreground. Ban 
tam 8 was perfect as ‘undoctored’ print shows Bantam 8 on all their assignments, before au assignment 


the two bulbs when they are used The exceptionally small size of 
in press-type reflectors. That's an the Bantam 8 makes it easy to 
almost negligible difference, and carry and use. Two dozen bulbs 


many photographers are using the can be slipped into your pockets 











“TINY BLUE DOT BANTAM 8 CREATES TREMENDOUS ENTHUSIASM!” 


Fran Hyland—Southwestern District Sales Manager 


“Photographers in the territory I serve latched lighting technique And you can count on it 
onto the amazing new Bantam 8 flashbulb but — every time. It has the same sure-fire dependa 
fast—and no wonder! Here’s a tiny bulb that gives bility of all Sylvania Blue Dot flashbulbs. Ye 

a tremendous punch of light... that encourages — Sylvania has developed the flashbulb of tomor 
experimentation and the development of new row that can be used in today’s equipment!” 


SYLVANIA => 


J Super-N-Larger Superfiood 
. eo t { L 
Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y ® isa ov wee 


SJ NIGHTING = RADIO - ELECTRONICS - TELEVISION 


td 
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THE MARTIN 


POSING BENCH 


Richly and durably upholstered in three smart 
looking colors — red, steel grey, and chartreuse. 


Designed by a 
practical minded 
portrait photo- 
grapher for all 
around use. 


$49.50) 


Send for our pink sheet, a monthly bulletin 
of over 200 new and used bargains. Write 
Dept. P 


f 


GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19, CALIF 











AMAZING NEW DISCOVERY for 


BETTER GLOSSY PRINTS 


. no dry spots ... no dull edges 


more brilliance . . . less curling 


ai. i, Se ee A al 


= ~GLOSCO- 


ENDS FERROTYPE TROUBLES 


Dre 


Mix Glosco with water . . . dip prints 
before ferrotyping. Professional size 
treats thousands of prints 
only $4.95 per one pound package. 

Money Back Guarantee. 


If your distributor does not have Glosco, 
write 


OSCO CHEMICAL CO., INC. 


P. O. BOX 2157 ATLANTA, GEORGIA 
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cisco ne had cameramen located up and down the 
Coast at strategic points. He never missed a good story 
and was famous for always scooping the other com 
petitive reels. In the early 1920's he launched Castle 
Films, Inc., distributing 16mm films of all varieties 
to homes, churches, clubs and different organizations, 
and nursed the business along until it reached a gross 
of $5 million a year. In the late ‘40’s he sold out to 
Universal-International for a reported price of $4 mil 
lion. Now an investment banker specializing in West 
Virginia coal mines he usually makes a trip to Europe 
and the Near East each year, just to get a first-hand 
survey of world conditions. Recently he wrote me that 
he was making a trip to the Coast and asked me to 
round up all the old-timers | could locate who were 
formerly associated with him. It took some doing but 
| got together for a reunion at the Brown Derby Joe 
Hubbell of I.N.P. and Hearst's “News of the Day”; 
Len H. Roos, president of Kinevox (magnetic recorders); 
Ray Forter, president of Harco Films (for TV); Carl 
Berger, head of President Studios (TV films); Sam 
Greenwood of Paramount News; Joe Johnson of 
Universal-Inernational and Willard Van der Veer of 
Pathe News (Warner Brothers), plus, of course, Castle 
and myself. It's amazing what the years do to human 
beings. Most of my former friends and associates in 
the newsreel game whom | had not seen for 20 
years or more and remembered as young men proved 
to be gray-haired, bald-headed, paunchy plutocrats 
whom | would not have recognized had | met them 
on the street! Anyway it seems that most of those who 
started early in the newsreels have done pretty well 
by themselves and now I’m wondering if those starting 
today on the ground floor in TV will be equally well 
off 20 years from now.” 


@ William D. Miller, who conducted a photographic 
studio in Tiffin, Ohio, for 55 years until his retirement 
four years ago, died on May 6 at the age of 95, after 
an illness of three months 


W tast August J. Roy Cusick, one of the better known 
portraitists of Louisville, Ky., decided he wanted a 
change of base, closed his long-established studio in 
the Heyburn Building, and moved to California. It 
didn't take him too long to realize that Louisville 
wasn't such a bad place after all and on May 4 he 
wrote us that he had returned and just reopened on 
the ground floor of a new modern building on Bards 
town Road. “We have a huge plate glass window in 
front that is set in at an angle, with an overhang to 
protect us from the sun,’ he writes, “and a large Neon 
sign in yellow and green that can be easily seen 
from either side of the street. We have our own grass 
plot and shrubs in front, more like the California style 
of business places, and plenty of parking space both 
front and rear, which is almost a must in these days. 
Though we did not open until the second week of April 
we have already done the same amount of business that 
we did in the Heyburn Building, with about half the 
rent. We opened up a month too late to get in the 
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... the only nationally advertised periodic portrait 


plan for babies, having over 600,000 members served 
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with and for 750 authorized and approved studios 








new telephone directory and feel doubly gratified to 
know that just through announcements and a little 
CALLING ALL PHOTOGRAPHERS!!! | advertising our reputation, in spite of our temporary 
absence, has brought such a return of business.” 
HAVE YOU SEEN OUR 





M@ Dudley Hoyt of New York City, next to the last of 
the famous group of old-timers that included Pirie Mac 

RESTORATIONS, OIL PORTRAITS | Donald of New York City, Simon Stein of Milwaukee, 
Julius Strauss of St. Louis, “Commodore” Steffens of 
COPY WORK R MINIATURES? | Chicago, Frank Scott Clark of Detroit, Jack Garo of 
° | Boston, George Harris of Washington, D. C. (the only 

one still living), is dead. In his day Dudley was prob 
They are finished in water colors by ably the leading specialist in draped portraits of 
our staff of trained artists. | women and perhaps equally noted for his posing of 
hands. He won many awards for both types of photo 
graphs in the early days of the century and was in 
trade name will be signed on any copies, great demand as a convention demonstrator. It must 
upon request. be nearly 40 years ago that we published a small 
booklet largely devoted to his photographs of hands 
Small in stature but powerfully built, Dudley was the 
possessor of the deepest bass voice we have ever 


We can use any type original and your 


There is a nice profit waiting 


for you from this type business heard and we can still remember the occasion, many 


years ago, when we and the late John Erickson of 
Erie, Pa. (another of the old-time “greats’’) were look 


SUCCESS PORTRAIT COMPANY || ine ot the picteres ot 0 New York State convention 


“Has Dudley shown up yet?’ asked John. We had 


1301 McCallie Avenue hardly finished saying that we hadn't seen him when 
Chattanooga 2, Tennessee from behind a screen in a far corner of the room 
came a deep rumble of criticism of some print. “There 
he is!’ we both exclaimed, and there Dudley was. In 


his later years Dudley fell on evil days. Business fell 
THAYER & CHANDLER /., | ot te 
. at an 











. ; lost his studio and was reduced to an occa 
sional sitting, an order for duplicates or copy work, 
tae Che porticaker atin) for all of which Walter Scott Shinn, MPhotog., of New 
SEND FOR CATALOG York, permitted Dudley to use his studio. Finally 
Number 62 Dudley's health failed and for some years he and 
210 WEST VAM Dynere SIOTE+, CHICADS F HiINOrs Mrs. Hoyt had been inmates of the Manhattan State 
Hospital on Ward's Island in New York Harbor. For 

NEW, LOW-COST PROFESSIONAL years we had continued to send him THE PROFES 
RICHARD PRINT WASHER SIONAL for old time’s sake, though we never heard 
direct from him any more. We might not even have 
known of his death had the post office not returned 





our last issue with the flat notation “Deceased.” It is 
hard to believe that a man of his capabilities and 
attainments should have come to such an end 





W Harry R. Hoyt, owner for many years of a portrait 
studio at 3506 W. Roosevelt Road, Chicago, has moved 
to a new, modern establishment at 2812 W. Devon 
Avenue, which he formally opened on the evening of 
ile ae Wier tele) Site ot May 1. 

t / og 


This heavy-duty model is made of 
durable, acid resistant Royalite 





RICHARD MANUFACTURING CO @ Dr. Edward Edsall of Fairview, N. J., after more than 


5914 Nobel Van Nove: ‘Golif | 50 years as a professional photographer, retired on 





April 1. “It is about time | gave the younger genera 
tion a chance,” he writes 


W The Kadet Art & Frame Co., Pittsburgh, Pa., manu 
facturers and wholesalers of a wide line of frames, 
mountings and other photographic supplies which they 


Professional 
Photographer 
July - 1953 





Dees Your Studie Need 
“Shot in the Arm?” 








One week of intensive training (you'll be one of only 10 students) in the 
Granville Rice Method will bring you dividends for the rest of your portrait 
career more than 50 studio owners will testify to this. The course includes 
lighting and posing, processing, printing, the highly profitable Rice type of 
coloring and, to insure your success thereafter, instruction in correct and 
proven methods of advertising and promotion. The finer negatives you will 
make and the technique you will learn will enable you to satisfy and sell 
to both the average and the higher type of customer. If you don’t have all 


the business you want, write for details 


Granville Rice, M.. Photog. 138 SO. MAIN ST., 


WILKES-BARRE, PA. 











INTRODUCING ~. 


A NEW versatite 
get TN 


FLEXIBLE WARM TONE 
PROJECTION PAPER 


with SPEED, ror THE stuDIO 
SRT ER 


DEMANDING HIGH QUALITY hae Sa 
PRODUCTION sAmpts 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES a PACKAGE 


THE GEVAERT co. OF AMERICA, INC. ais 
oda: ress your 
Se WEST sat St, vie ogee a sample request 
y to our New York Office 
stating surface desired. 
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e e distribute through Pennsylvania, Ohio, Maryland, Vir- 
| ook at iT This Wa ® | ginia, West Virginia and portions of adjacent states, 
* have opened a new ground-floor office and show 


room at 900 5th Avenue. This gives them far better 
display facilities as compared with their former second 
€ Every studio owner must spread his total | | floor location. 


cost of doing business plus his salary—and @ Perley S. Wilcox, former chairman of the board of the 


his normal profit over his total sittings per Eastman Kodak Company, died at his home in Rochester, 


. iat ay vas «. | | N.Y, on May 17, at th of 78 
year. { The trick is—after the sitting is PIE Sete ee ee 


made and the order booked—to sell some- @ Marcel Olis, 62, photographer of Los Angeles who, 
| before he came to this country, was one of France’s 
ace fliers in World War I, died on May 16. His had 
pure velvet. © The easiest way is to sell been a varied career. Captured by the Germans, he 
miniatures, oil paintings and similar spe- escaped and was brought to the United States to act 
as a combat flying instructor. After the war he became 


thing extra, because the profit on that is 


cialties. © We make them — yo Ht] ; : 

” ” ad ° ial | an auto race driver, then an advertising artist, and 
them; no extra work or cost and your | finally took to the camera. 
mark-up is clear profit. © All you do is 


‘ @ Writes Leon Epstein of New York City (to whom many 
deliver and collect. 


| thanks): “Another renewal date is upon us and, accord 
; ingly | take great pleasure in enclosing my check in 
| the amount of $3.00 to maintain an uninterrupted 
delivery of THE PROFESSIONAL PHOTOGRAPHER. Over 
| the years your magazine has been a veritable univer 
| sity of photographic learning to me, and | hope to 
THE WALTER GAEHLER CO remain a student as long as | five Many articles in 
104 Seuth State $. ies 2,4. %. 1 | your publication ore helpful both in the improvement 
| of my photographic work and in a better arrangement 
| of my photographic affairs. | recently bought a home 
in Mattituck, Long Island, N. Y., a small community 
KI BAY | eke) LDERS of 2,300. A recent article on a studio in a small town 
aad is giving me hope that | may be able to open one 
Completely Overhauled | there and make a go of it. Best wishes for your con 
‘ tinued success, which is also the success of the photo 
One Price — No Hidden Extras graphic profession.” 
10 Days Service @ Lynn C. Shanton, owner of the Shanton Photo Studio 
All Work Guaranteed in Kingsburg, Calif., died on the night of May 7, 
Only Factory Approved Materials Used. nine hours after having shot himself in the head with 
Any size up to 5x7 — $1.75; 8x10 — $2.25; a rifle. During his 20 years as a photographer in 
11x14 — $3.00; 12x20 — $5.00. the city he had served for seven years on the city 
council and had otherwise been civically active. He 


NATIONAL FILM HOLDER CO., INC. had been despondent because of continued ill health, 


ies. AF 

















I< having only just returned after his most recent hospital 
confinement — a month in the Veterans’ Hospital in 
Fresno. 


@ Mrs. Edward Chauvenet Holden, for many years 
owner and operator of the Dorothy Jarvis Studio, 
Brookline, Mass., died in hospital there on May 15 
after a short illness. Mrs. Holden, 66, had first studied 
photography in England at the close of World War | 


Freeman W. Turner (better known to his many friends 

as Dan), who established himself in Honolulu in 1919 

as a distributor of photographic supplies, following his 

: : service in the armed forces in World War |, died at 

Write for prices or send film his home there on April 16, aged 62. Though in ill 
7273 Santa Monica Boulevard FH | . 

Dept. 0, Hollywood 46, California health for several years, his death came unexpectedly 

| as the result of a cerebral hemorrhage. He had repre 

| sented the Gross Photo Supply Co., of Toledo, Ohio, in 
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7 ouUT OF 10 


PROFESSIONALS 


Dyer BeSJ) 
-TOOLS 


Per- 
st Every- -Day 
mance Biggest Dollor 
form alimited Guaran- 


U 

s! 

= Made by Experts - 
swrexperte! 55 Yeors ° 


“Know-How” 


Here are only a few of 
Many ‘ Ry sla TOOLS” 


4 Guaranteed. b 
we BORK Ss & JAMES.. / 


‘le SOLAR ENLARGERS 
World's Preference; Spe- 
cial Tondenser System; 
“'Finger-touch” Focusing; 
Dust-free Neg. Carriers, 
etc., for Superb Perform- 
once. 35 mm to 5x7 in. 
$66.50 to $298.50 


7. G J SPEED PRESS 


adget Free — Abuse Proo 

Revolving Back, Dual Con- 
trols; Drep Bed; etc. All 
Functional Features. 214% 
34-4 X 5°—$69.50-$84.50. 


e8x 10 B&J Com- 
mercial View Camera 
Pr for 
turdy xacting erform- 
ance; Long, Durable Bel- 
lows and Unlimited Ad- 
justments. 4% 5; 5x7 
from $74.50 








PREMBRANDT 
PORTRAIT CAMERA 


Unexcelied ! — Quick Fo- 
cusing, ocusing Lock, 


Hooded Focusing, Ground 
Glass, Hardwood Frame, etc. 
Quolity in Details, 4 x 5; 
5 x 7; $69.50 to $99 50... 











®REXO-GLOSSY 

Deubie- Duty DRYER 

td! Thermo- 

Word eat Control, 750 

— 2% x 3% prints per 

hour, Double Electric Heat- 
ing Elements $47.11 








@ COMPLETE PROFESSIONAL EQUIP. 
@ 8x 10 B & § Metal Pro-Contact Printer 
Individual Lamp Controls, etc., $99.50. 
4 @ Largest Stock of Lenses ! 
e PPE Laboratory Equipment ! 


Write for Complete 

72 page pry 

; PHOTO-TOOLS 
2% CATALOGUE Ost 


Burke cae Inc. 


FINE PHOFOGRAPHIC EQUIPMENT SINCE 1897 


321 $. Wabash Ave., Chicago 4, Ill. U.S.A 





LABORATORY TESTS 
PROVE 


GOERZ LENSES 


are SUPERIOR for 
ACCURACY and DEFINITION 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 


& 
RECTAGON ANASTIGMAT 
F:6 
Excellent definition, color cor- 
rection and 90° Field Coverage 
® 


WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100° 
» 


DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


For complete details write Dept. PP-31 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


At Py, Office and Factory 
wf BY ‘ 317 EAST 34th STREET 
“> NEW YORK 16,N. Y. 
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MAKE A 
PAINLESS 


QUANTITY 
rrorit’ —_ PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Service and quality guaranteed. Typical prices: 
Write for samples and 
complete price list so 
you're ready to quote 
on the first sample job 
that comes along. 


KIER PHOTO 
SERVICE 


Dept. PR. 1265 West 2nd Street 
Cleveland 13, Ohio 


Post Card 5x7 8x10 
1™ $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 


SPECIAL 
DISCOUNT 
FOR 
PHOTOGRAPHERS 





KFLASHIBULBS 


General Electric @ Sylvania ® Westinghouse 
IMMEDIATE DELIVERY 


WHOLESALE etsc'ior mice ts 


RELIANT PHOTO SERVICE 


7810 13th Avenue Brooklyn 28, N. Y 








The Nicest Thing 
That Can Happen 
To A Cherished 
Photo Is to Frame 
It in an 


PHOTO FRAME 


Catalog available from Eastman Kodak Stores and 
Other Principal Photo Supply Distributors. 


S. E. OVERTON CO., South Haven, Mich. 


COLOR. 


Phot-O- Chrome 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. PP. Cleveland 5, 








the Islands for over 30 years. His firm of F. W. Turner, 
Ltd., will be continued by Mrs. Turner, long his able 
assistant. 


@ Albert Rothschild, long a commercial photographer 
in Spring Valley, N. Y., died at his home there on 
April 3, aged 65 


W@ Davis & Davis, portrait photographers of Lakewood, 
Ohio, enjoyed better than half a page of publicity in 
the May 22 Cleveland Press as the result of finally 
completing their stunning modern home in Rocky River, 
another of Cleveland’s suburbs. Other than the heavy 
contracting, Bill did all the 
wife, Donna, kept the studio going for the past two 
Thanks to Bill's tools 
they now have a house which would otherwise have 
cost $50,000 to build. 


work himself while his 


years. all-around ability with 


@ A quarter million dollar blaze destroyed the A. Pat 
Rogers Studio with 

neighboring business the 
of February 22. This several 
branches, the main studio being in Brownsville, so the 


in’ Harlingen, Texas, together 


several establishments, on 


night is only one of 


firm is far from being out of business 


Book Reviews 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











ME BEGINNER’S BOOK OF 
Dobbs. 5x7, 144 
cover), $1.00 postpaid 
This 


nical 


PHOTOGRAPHY, 
profusely 
Publisher 
book, $21 
appeared 


by Wallace E 


pages illustrated. Boards (color 
Crown 

little pocket 
library, first 


and now 


the well 
1941, 
revised and brought 
little 

planned and well 


in Little Tech 
1949 


is a 


known 
in reprinted 
to date. It 
the 
The author, 
“Wally,’’ one 
he decided 
onerous 


was in 


comes out up 


thoroughly practical, readable manual for camera 


tyro, complete, well illustrated 


familiarly known to us for many years as was 


of America’s leading industrial photographers until 


to give up that branch of work for the less work of 


teaching 


WB 1953 UNIVERSAL PHOTO ALMANAC, edited by Ralph Sam 
vels. 6%ex9'/2 
of 25 plates 
Publisher. Falk 
this 
progressed until 


262 pages, profusely illustrated plus 


$1.75 


portfolio 


from Look Magazine Paper postpaid 


During annual’'s 17 years of publication it has 


in the field 


price — 


steadily 


it ranks well up It offers ample 
the small 
by 


are widely 


reading matter for 12 articles carefully 
The 
comprehensive 
the 


fo any amateur 


on 


selected subjects nationally known authorities 
the 
reference 
the 


or free lance who is seeking buyers for 


illus 


trations varied in scope, very 


formulary makes it an excellent work, while 


market guide alone makes it worth price 


his photographs 


B PORTRAIT AND COMMERCIAL PHOTOGRAPHY, by Benjamin 
6x9, 23 pages, $1.00 post 
Publisher 


M. Pearson no illustrations. Paper, 


paid Bellman 
This 


matter 


consisting of 18 


amounts 


monograph, basically only 
that space, 
slightly more than average 


pages of type 


ond with ample white to little 


more than a length article in our 


16 


Professional 
Photographer 


July - 1953 








RENNICK PHOTOMETRIC 
TIMER 


Now for the First Time 
Available Outside of 
California 


Imagine an Electronic Timer so 
simple that all you do is press a 
button and you get the correct expos 
ure from a negative of any density 
to any size 

Removes all guess work and neces 
sity for tests to determine correct 
exposure, besides Saving time and 
paper, and makes a novice an exper 
ienced workman. Sounds as compli 
cated as Radar yet is so simple 
a child can operate, and best of 
all, the price any studio can well 


afford. Ask for brochure 


THE T. H. WILTON CO. 


11 FIRST ST., SAN FRANCISCO, CALIFORNIA 











Your biggest profit- maker 
is COLOR 


Everyone wants color! Marshall's 
famous low cost color process puts it 
within everyone's reach. No expensive 
process prints are needed—any 
standard MATTE OR SEMI-MATTE finish 
will guarantee perfect results. 
Marshall's, for over twenty years, 

has used scientific research to develop 
the most effective colors for clear, 
permanent tones of unvarying uniformity 


Sell color with every job! Use your samples to 
tell the story quickly! Use Marshall's to tell it well! 


There's a Marshall's Photo-Oil Color for every need . 
tor military uniforms, ask for Marshall's Air Force Blue, Khaki and Phivy Blue. 


the most popular color process of all! 


MARSHALL’S 


PHOTO-OIL COLORS 


John G. Marsholl Mfg. Co., Inc., Dept. J7, 167 North 9th Street 
Conaodian Dist.. Canada Photo Products, Ltd 
Export Dist.. Cinefot International Corp., 303 West 42nd Street 


Brooklyn 11 
, 137 Wellington Street West, Toronto } 
, New York 36, N.Y 
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THE PLAUBEL 
24 x 3% 


Combines the per- 
formance of larger 
cameras with the 
ease of handling a 
miniature camera 
Also permits the use 
of all available types 
of film, such as roll 
film, cut film, plates 
and filmpack, both 
color and black and 
white 


With 100mm (4’') Anticomar £2.9 Lens 
in Compur Shutter with Built-in Flash 
Synchronization 


With Anticomar £4.2 Lens 
19cm Tele-Makinar 4.8 Lens 150.00 
73mm Wide Angle Orthar f6.8 Lens 96.00 


Universal leather case or lightweight aluminum 
case available 


Mail Orders Filled. Add Postage 


SEND FOR MAKINA FOLDER 


Wedluchly 


WORLD'S LARGEST CAMERA STORE 


$393.00 
372.00 


110 West 32nd St. 
113 West 31st St. 
New York 1, N.Y. 
LOngacre 4-1600 


“UP TO...- 7) EY per gal. 
Drain / 


@ Why lose val- 
vable SILVER each time you change 
your “fix’’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 
time and chemical cost by length- 
ening efficient life of standard or 
“Fast-fix’’ up to 50%1 

~Size ‘A’’ TAMCO Collectors for 
print tray or portrait tank: $5.00 
Postpaid. Replacement units fur 
nished FREE of charge each time 
Order now, or — 


WRITE TODAY FOR DETAILS! 


STATES SMELTING 
& REFINING CO. 


615 VICTORY ST 
LIMA, OHIO 


evils 


SILVER COLLECTORS 
Tell 


| Soc 





With 


DISPLAY CASES 


narrow mouldings afford more display area. More 


display area means more sales! Write today 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 
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own pages and we can therefore 
price. It is 
monographs 


see no justification for the 


one of a series of and professiona 
if the 74 


than th 


vocational 
by this publisher and 
by their 
Institute of Technology for 


we wonder other 
in the list do no better 


The Rochester 


respective topics 


some years sold a 
far more comprehensive 
than this for 10c, 


Pearson, 


vocational monograph on 
The author 


photographer for 


photography 
of th 


Underwood & 


and perhaps still does 
head 


Underwood's portrait studios, 


one, Benjamin 


should have been able to write 


10 times as much and no doubt is well able to do so but 


there is certainly nothing to help anyone here. Four pages are 
history’ of 
bibliography 
Not even the 


given over to a brief and not too accurate 


photography and one to a sadly incomplete 


including several books out of print for years 


name of Mr. Pearson’s original employer is correctly spelled 


Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ A well-planned program brought out nearly 100% 
attendance of the Prof. Photog 
of Ohio to the spring meeting in Akron on April 


the membership of 


19-21. Speakers and demonstrators were: Lenard Roof, 
ee; Cleveland; Wallace Chesshire, 
land; Ed. Kramer, vice-pres. Nat. Assn. of Cost Account 
Akron; Walter General Motors Photo 
graphic, Detroit; Howard Kaufman, Akron; Mike Bellg, 
Toledo; Maurice Carnes Cr.Photog., Grand 
Mich. Three admitted; 
Robert Parker, Columbus; Reginald J. McCreary, Akron; 
Arthur Robeson Steddom, Mr. Steddom 
being a former member reinstated after 


Dramaturgy, Cleve 


ants, Farynk, 
LaClaire, 


Rapids, new members were 


Xenia, really 
having been 
years. The fall 
11-13 at the 

studio of Edward L. Martin, 


number of 
meeting will be held in Dayton Oct. 
by then 


away from Ohio for a 


six-month-old 


| M.Photog. Akron members Paul Esselburn and Truman 


Williamson received well-earned congratulations on 


their really fine job as hosts to the gathering. 


& Thirty-five portrait and commercial studios were rep 
resented when, on April 23, the Prof 
Photog City (Mo.) came 
into being, electing a slate of officers, setting dues at 


the night of 
Assn. of Greater Kansas 
$12.00 a year and with plans under way for regular 
monthly meetings. Leo Stern, M.Photog., is pres.; Roland 
Jeanneret, vice-pres.; Mrs. William T. Whitehead, treas.; 
Mrs. Winton E. Shrontz, sec. 
greater success than to hope they do as well as the 
long-established Greater St. group, one of the 
really live local groups of the country. 


We can’t wish them any 


Louis 


@ The Walla Walla Prof. Photog. Assn. (Wash.) found 
themselves the recipients of much radio and newspaper 
publicity os a result of a cooperative salon exhibit 
which they timed to coincide with a “Salute to Spring” 
event sponsored by their local Chamber of Commerce 


on March 21 and 22. Ten prints of varied types were 





LEARN ARCHITECTURAL 
PHOTOGRAPHY 


take “camera-portraits” of houses for 
architects, realtors, magazines 


Competent architectural photographers make top fees! 
$200 a day for 15 or 20 photographs is not uncommon 
Some earn up to $300. Despite this, the field is uncrowd 
ed, open for you to step in once you master the special 
techniques of taking superlative photographs of interiors 
and exteriors. So send now for a FREE-EXAMINATION 
copy of this newly-published book on this subject 


ARCHITECTURAL 
PHOTOGRAPHY 
OF HOUSES 





to get the BEST... 
at the best PRICE 


by Robert C. Clevelan 


AMEVEIOL Othe WWHRLIIL MIST 
. 


noted architectura 


— 
—s 


photographer 


Here’s the book that shows you exactly how 
to pose, ‘make up,” and light a house or room 
NVE with the same care you'd devote to a human 
INE 3 subject. The author reveals expert, little 
ENVELOPES @ known techniques of setting up and adjusting 
the camera ... types of cameras and lens to 
| use... controlling the field of view 
taking best advantage of light and shadow 
choosing camera angles and elevations 
correcting for perspective ... and many othe) 
things you'll have to know to command high 
fees for your photographs. 


You get tep-by-stey direction for photo aphing 
almost every kind of teric o xterio cene, daytime 
or nighttime ou leart ow » capture the mood 

These photo envelope specialties fg a gp ilar gle BP eg 
... as well as all types of business anes. Same 365 splendid photoers 
. e you ‘ wo captions 
envelopes .. . available for imme- idminaabs tathalane to bs 
diate delivery in ALL SIZES. Write out features of design and deco 


and “Bad” photo 


for samples and prices TODAY. ide by side to shov 
which don't. Th ‘ 
ust like follow 


you 


n 
The New Yor 

must for anyone 

field.”” So send fo 


hook open up a 


F. W. Dodge Corporation, Book Department 
119 West 40th Street, New York 18, N. Y 

Plea i CHIT! UI 

GRAPHY OF HOUSES { FREE FXAMIN 
1 ' | ' 
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for lastin 
FLEXIBIUT 


SUPERIOR GLOSS PRINTS 


Wo.O0 | 


PRINT FLATTENING SOLUTION 


Impartial, independent testing laboratories, 
comparing BFi No. 20 with the three other 
most widely sold flattening solutions, show: 
BFi No. 20 makes prints lie really flat . . 

@ in less time 

@ at less cost (more prints per gallon) 

@ and provides better gioss 

@ use with any standard drying equipment 
Eliminates brittleness — no more cracking and 
crazing, even in dry winter atmosphere. 


product of BROWN-FORMAN Industries, Louisville, Kentucky 


BRUNEALU ... 


the finest tripod buy 
STURDY... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
LIGHT .. 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 
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| Hornstein, 


shown by each member studio in the ballroom of the 
Marcus Whitman Hotel addition the group 
had a float in the parade which was one feature of 
the two-day affair. 


and in 


@ Another Washington group, the Pierce County Photog 
Assn. of Tacoma and vicinity, attended in force at a 
banquet in that city on the evening of Feb. 25, with 
Robert Parker of Seattle putting on a draping and 
lighting demonstration, called a Hollywood Glamour 
Show. He used stunning models and, 

reports, this must have been something to see. 


two from all 


@ And, still on the subject of the State of Washington, 
the March 19 meeting of the Seattle Chapter of the 
Prof. Photog. Assn. of Washington brought 
attendance of 112 to watch a demonstration and discus 
sion of darkroom techniques by Kodak’s Walter (Nick) 
Nicholson, followed by a talk on monochrome and color 
photography for Robert 
Seattle. 


out an 


magazines by Spring of 


@ The happy looking individuals who appear in the 
accompanying illustration are the newly elected officers 
of the Massachusetts Prof. Photog. Assn left to 
right they are: Joseph J. Errico, Somerville, pres.; Clifton 
L. Fasch, Milton, vice-pres.; Robert E. Ashley, Bridge 
sec.-treas. Errico and Fasch are both 
Winona School graduates. Mr. Ashley is also exec. 
of the Southeastern Massachusetts Photog. Guild 


From 


water, Messrs. 


mar. 


The three expressions speak volumes — to us. Mr 
Fasch doesn’t know what he has coming. Mr. 


has 


Errico 
moved up in office; his smile is for the 
Ashley has through the mill; he 
smiles but it’s a shade painful. We should know, having 
served ourself in every capacity from committee chrm 


just 


record. Mr. been 


through pres. in local, state and national organizations 
both photographic and otherwise. Believe us, it’s not all 
beer and skittles. 


@ Nearly 100 attended the Photog. Assn. of New Mex 
ico convention at Albuquerque March 21-22. The pro 
gram_ included’ Fonville M.Photog., Baton 
Rouge, la.; Olan Mills, Chattanooga, Tenn.; Mrs. Ava 
Atkinson, Austin, Texas; O. K. Scherling, Fargo, N. D.; 
Edmund Smith of Kodak; Sidney Allen of Ansco; Al 


Winans, 


Chicago; Ewell Jennings, Amarillo, Texas. 























DEVOLITE-PEERLESS 








PICTORIAL PHOTOGRAPHIC PAPERS 


CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK... 1. sais. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


8 -DEVOLITE CORP. =" a 











The Photogenic “Little Giant” SPEED LIGHT 


Newest Development In 
A Flexible Lightweight 
Electronic, Portable, 
Dry-Battery Operated 
Speed Lite 


Two Power Range 50 and 
100 watt-seconds. By simply man 
ipulating the Hi-Lo switch. 


Two types of Reflectors, con 
ventional 60 flood type, and a 
narrow beam, for long shots 

Two 225 volt Eveready Batter 
ies and the Capacitors are com 

: pactly mounted in an attractive 
Royalite carrying case 


Lighting Unit instantly adapt 

able to X or O (zero delay) shut 

» ters. Attaches to flash gun 

4 Adapters available for attaching 
P= to all cameras 


y De ae For further information, see leading 
ns Photographic suppliers, or write to 


THE PHOTOGENIC MACHINE COMPANY YOUNGSTOWN 1, OHIO 
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Ultra High Power 
At 1/10 Cent Per Flash! 


@ Operates 1, 2 or 3 lamps. 
@ 150 flashes per battery 

charge at full power — 300 

flashes at half power 

@ Automatically synchronizes 

to all “*X’’ of “‘O’' delay 

shutters, at all speeds—adjust- 

able to shutters with time 

delays 

List, without lamp or 
reflector 

T.120-M Camera Light 

T-120-LD Ext. Lights, 
each 


AMGLO 
oP dele) 
Speedlight 


NEW EFFICIENCY, 
VERSATILITY AND 
DEPENDABILITY 


$136.50 
44.50 


40.50 
Ask for literature on all Amglo Speedlight Units. 


AMGLO CORPORATION 


2037 West Division Street, Chicago 22, Illinois 











THE 
“PROFESSIONAL 
TOUCH” 


Top ranking Profession 
al Photographers and 
Newspaper Art Depart- 
ments prefer Paasche 
Airbrushes because of 
their finer control in 
exacting detail render 
ing. 
They prefer 
“yy. mele, (8 
or ““V-2"' Airbrushes 
because they have 
double-action control, 
which permits instant 
change of color flow 
from fine line to per 
They also have capacity for fine, fast, 


Paasche 


fectly atomized patterns 
detail retouching 
Paasche ‘“‘AB’’, ‘‘The Fine Arts’’, Airbrush surpasses all air 
brushes in control of opaque colors, without clogging, making 
finest free-hand drawings and retouchings possible. It applies 
a fine or coarse stipple for different textures, and rapid change 
of color 
The artistic, colored Paasche Art Catalog is yours for the ask 
ing. It shows the many unlimited possibilities obtainable with 
Paasche Airbrushes Use Paasche Airbrushes for 
Air Painting at its very best. 


1931 W. DIVERSEY CHICAGO, ILLINOIS 





Plans are already under way for an even better con 


vention next year. New officers are Albert Ravanelli, 


City, Vice 
sec.-treas. Leonard 


Albuquerque, pres.; Don 
James M. 
Truth or retiring pres., and 


Sheehan, Raton, director-at-large, complete the 


Johnson, Silver 


pres.; Bevers, Belen, 


Sprouse, Consequences, 
Daniel 


board. 


Bon April 1 the Prof. Photog. Assn. of New Jersey, 
representing an amalgamation of five sectional groups, 
met at the studio of Orren Jack Turner, Princeton, to 
complete organization and elect as officers: Don Cor 
velli, Audubon, pres.; Harold Bardes, Union City, vice 
pres.; Roger Winters, East Orange, treas.; Frank Shu 
hart, accomplished 
through a series of five meetings of 15 delegates, under 
the chairmanship of Orren Jack Turner, Jr., himself pres 
of the Central New Jersey Chapter. The new association 
has great hopes for the future, including joint adver 
better 
profession 


Bellmawr, sec. The merger was 


tising, understanding among members of the 
and greater 


dishonest practices. 


co-operative effort against 


New Jersey Association’s new officers and delegates, 
left to right. Front row: Orren Jack Turner, retiring 
chrm.; Frank Shuhart, sec.; Roger Winters, treas.; Don 
Corvelli, pres; Harold Bardes, vice-pres.; Sydney 
LerMan. Second row: Ray Wilkins, Orville Parisen, 
George Karibjanian, John Apai, Rudy Foschi, John 
Cevetello, Oscar Steckbart. Top row: Wm. C. Roof, 
Martin Feins, Ed. McKenna 


@ The April meeting of the Detroit (Mich.) Portrait 
Photog. Assn., titled a “Surprise Program,” was really 
that. It wos a report of the telephone sales and tech 
nique (or lack thereof} displayed by a number of stu 
dios which were “telephone shopped” by two of the 
members for rush glossies, small gift photographs and 
wedding pictures. Wish we could report the results in 
detail but the 
1) Giving prices and 


more main faults discovered were 


information before finding out 


exactly what the customer wanted; 2) Persons answering 


(Turn to page 55) 
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. . . Says ALFRED H. MILLER 
of ALFRED H. MILLER, INC. 
New York City, N. Y. 





FASTER DELIVERIES—MORE CAPACITY 
have INCREASED VOLUME and PROFITS 


“Next to impossible deliveries are demanded by our 
ad agency and insurance company customers. We 
satishied their demands by installing PAKO Equip- 
ment 

Our PAKOLUX Washers do a thorough job of 
print washing in a minimum of time our PAKO 
Economy “48” Dryers are always ready for rush jobs. 
And our print curling problems have also been licked 
by using PAKOSOL. These PAKO Products have 
permitted us to give the fast deliveries and high 
quality demanded by our customers. Our investment 
in PAKO Equipment has really paid off. We are now 
able to produce more work and make a better profit.” 


ALFRED H. MILLER, INC. New York City, N. Y. 





a 


wa 


Our PAKOLUX Washers provide fast, thorough 
print washing . . . two ECONOMY "48" Dryers 
speed deliveries. 


How can PAKO Equipment solve your film and 
print processing problems? 


Ask your PAKO Distributor or write us direct 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH 


° MINNEAPOLIS, MINN. 





AT LAST! 








. for a quicker, sharper retouch 
ing point, than you can get by 
hand... use the 


Adama 


LEAD 
SHARPENER 


The Adams Lead Sharpener, 
perfected after 4 years of 
experimentation, quickly puts 
a sharper point on retouch 
ing leads than you can get 
by hand, and without the 
usual mess you associate 
with a sanding board. All 
standard lead holders fit 
the sharpener. A few quick turns and 
you are ready to retouch with a perfect, 
sharp, long-tapered point Does not 
break leads. 

Simple to operate; no complicated 
mechanism to get out of order 
$12 5 postage prepaid if cash 

e with order. Satisfaction 
guaranteed or your money back. Write 
for further particulars. 


. . 
Adams Retouching Machine Co. 
737 Lincoln Street, Denver 3, Colorado 
Adams Magic-Cropper, 4x5 or 5x7 
$4.95 postpaid 














32 PAGE CATALOG FREE! 


Fido—Walking Dog $2.50 
Noisy Peter Rabbit (rubber) 1.95 
Monkey Puppet with 5 squeakers 2.50 
Dog Puppet with 5 HD squeakers 2.95 
Both Puppets—special price 5.00 
Magician’s Rabbit—‘Looks alive” 4.95 
Petunia (Black Skunk—terrific) 4.95 
Fur Dogs—Cats—Rabbits (dolls) 3.95 
Dog Puppet—Lambswool—washable 3.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—Lambswool 1.95 
Magician’s Handkerchief 1.00 
15 BAGS of TOYS (Give-aways) 1.00 
10 Key Chains in envelopes 1.00 
8 Balls (Assortment—all styles) 1.50 
Samples of 2 Blue Garters, etc. 1.00 
Samples 30 Toys for Give-aways 2.50 
6 Different Noisemakers (Terrific) 
590J—5 Different Animal Toys 
3 Small Dogs—with squeakers 
Telephone that dials and rings 
3 Different Rubber Balls (3446 inch) 
Giant Froggy—makes noises, etc. 
Mr. Squaker (Duck—noisy) 
Bird sings in Cage with signs : 
10 Baby Rattles—Float Toys, etc. 1.00 
and Hundreds of Other Sales-Building Ideas 


PHOTO MAILERS — PROOF ENVELOPES ENVELOPES 
WRITE TODAY FOR BIG, NEW 1953 CATALOG! 
CASH WITH ORDER 
We Pay Postage 
ry 3701 Nicollet Ave 
Minneapolis 9, Minn 








23 


Professional 
Photographer 


July 


1953 





Blue Ribbon Photograph 
By 
Helen B. Chandler, Bluefield, W. Va. 





Honorable 
Mentions 


By 

Newman Kraft 
Studio, 
Rochester, 
Minn. 


By 

Ann G. Bering. 
Bound Brook, 
N. J. 





On behalf of portrait photographers generally I hereby proffer an orchid 
to the editors of the national magazine Business Week for publishing the 
following in a recent issue. BuSineSs men are the most difficult of all 
prospects to lure into a photographic studio. Here is Business Week doing 
the job for us and at the same time offering some entirely new arguments 
which studio owners might well incorporate in their own advertising. Head- 
ed “Advice to Executives," it reads: "It is a good idea to check up on your 
file of personal photographs that may be used for publicity. One reason, 
of course, is that what you have may be outdated. More important: photo 
editors of both magazines and newSpapers look for different kinds of pic- 
tures than they did 10 years ago. No matter how dignified you may fancy 
yourself, they don't want the usual still, formal studio shots. The mode 
now is for more candid pictures, Showing you aS you naturally are. Itisa 
sound theory: a photo that shows you as a normal human being rather than as 
a stern, ‘typical’ executive type will do wonders for your public relations. 
Here are some tips on getting effective photos. Wear what you wear every 
day, don't dress abnormally. If the photos are taken in your office, have 
the photographer take candids of you working and talking. Don't try to 
hide a balding head or a double chin - whether you like it or not, they are 
part of your features. Above all, try not to be self-conscious. Best 


Method: don't pose, try to talk with the photographer about some common 
interest." 








The oldest, though no longer actively engaged, editor and publisher of 
photographic periodicals in this country, is my good and highly respected 
friend John A. Tennant of New York City, who entered upon his apprentice- 
Ship in photography nearly 70 years ago and knows the history of photo- 
graphic publishing in this country (and abroad) as do few men living today. 
I can't resist quoting from an unexpected letter he wrote me on April 29: 
"As for many years (1889-1903) asSociate and, later, sole editor of Wilson's 
Photographic Magazine - though always with Edward L. Wilson's name at the 
masthead during the long illness which ended with his death - I think I am 
competent to state that your PROFESSIONAL PHOTOGRAPHER is certainly the 
first and best of the world's professional photographic journals. Fromits 
beginning in 1864 to Wilson's death in 1903, Wilson's, earlier The Phila- 
delphia Photographer, was internationally recognized as occupying the 
proud leadership which THE PROFESSIONAL PHOTOGRAPHER today, under your 
editorship, has achieved. Most heartily I congratulate you on your success." 








Those whose memories do not go back to the days of Wilson's may be more fa- 
miliar with John Tennant as one of the partners in Tennant & Ward which for 
many years published the Photo-Miniature, from 1899 to 1939 in fact. That, 
however, was only one of John's many activities in the field of photographic 
literature. Among other things he edited Snap Shots for the late George 
Murphy (it is still the house organ of George Murphy, Inc.) and John and 
Mr. Murphy for several years owned and published the American Annual of 
Photography which was later acquired by the late Frank Roy Fraprie. I be- 
lieve there were Still other publications with which John was connected 


at one time or another but time does not permit me to seek them out in my 
library. 
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MATE AT ATL ET 


SOUTH AFRICAN STUDIO 


By Norman Partington, ARP.S., F.RS.A. 


SITUATED SOME EIGHT THOUSAND miles from my contemporaries in America, in 
the midst of mysterious Africa and with—as many Americans no doubt picture it— 
wild elephants at the front door, crocodiles at the back and hordes of murderous 
Zulus in nearby kralls, is the sedate establishment formally known as the Partington, 
Bennett Studios of Durban. 


Romantic as the above may appear, it is fortunately (or unfortunately, depend- 
ing upon how you care to look at it) some little distance from the truth, which is that 
one is hardly more likely to encounter wild animals in the streets of Durban than 
a visitor to the United States is to be scalped by wild Indians when he sets foot in 
New York, a fiction still cherished in many parts of the globe. Placed on the southern 
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tip of the great continent of Africa is its 
largest European civilization: ‘The Union of 
South Africa.’ Here are towns and cities (of 
which Durban is one) which, though modest 
in size when compared to the ‘‘Big Seven’ 
of the United States, are nevertheless com- 
pletely modern, with their own brand of 
skyscraper-automobile-refrigerator -cum-push- 
button civilization. 


Elephants 


and crocodiles in Durban? 


Well, not exactly! We have to travel from 
one to two hundred miles before we meet 
with these in their natural habitat, although 


a few years ago a sight-seeing hippopotamus 
did wander along our main street and com 
pletely ignore the traffic And yet | 
read not long ago about an American lady 
who called the police when she discovered 
an elephant in her backyard cabbage patch 
Of course the beast 


lights. 


had escaped from a 


circus, but an elephant is an elephant no 


matter what its source. As for our Zulus: one 
fills 
up your 1952 Chevrolet with petrol (gas to 
you) from the automatic pumps. Occasionally 


though, after drinking a little too much of 


will clean your windshield while another 





their secretly brewed firewater, they do revert 
to type and carve each other up a little. 
However | am informed that the sale of hard 
liquor is forbidden on American Indian reser- 
vations, for possibly much the same reason. 
In other words, though | am here in 
Africa and the majority of those who read 
this are in the United States, there doesn’t 
appear to be too great a difference between 
our respective civilizations. Having clarified 
that, we do seem to be ignoring photography 
and since that was intended to be the purpose 
of this article here we go — back to business. 


Child portraiture is my main forte in 
life, as a perusal of the accompanying illus- 
trations will indicate and, during one period 
of a few years following my return to civilian 
life after the last war, | photographed noth- 
ing but children. However, as a boost to my 
morale, to introduce some variety into my 
work, and to recuperate from the antics of 
some of the little monsters, | started accepting 
adult commissions. 
that 
supremacy in our business. 

Mr. Abel asked that | include some of 


So popular have these 


become they are fast competing for 


vie 


my ‘illustrative’ 


‘ 


work, and by that | assume 
he means photographs of a type not normally 
seen in orthodox portraiture. Perhaps this is 
also the place to explain that some time ago 
| sent 


him a= small 


illustrated promotional 


brochure which we _ mail to 


prospective 
patrons, whereupon he wrote me suggesting 
that his readers might be interested not only 


in some examples of my photography but 
also in a general explanation of how our 
business is conducted. | myself find so much 
to interest me in the methods of American 
studios, as described in these pages, that | 
was happy to oblige. 


‘ 


To return then to my “‘illustrative’’ 


com- 
positions, while | frequently do work of this 
nature, apart from keeping my interest at 
peak level such pictures are invariably made 
for eye-catching appeal in my show-cases. 
True, they are featured by the local news- 
papers in their illustrated sections and, with 
a neat credit line underneath, add up to 
pretty powerful advertising. They are seldom 
specifically ordered except by the occasional 
stage personality who requires something out 
of the ordinary. A friend of mine put the 
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matter in a nutshell when he said two years 
ago: ‘Everybody loves these pictures — but 
nobody buys them!’’ However true that may 


be, the time spent on them is the most profit- 


able time spent in the studio for their prestige 
value alone. 





alll 


THE BELOVED HANDS 


Being an Englishman (Il emigrated to 
South Africa five years ago) | have a leaning 
toward our own brand of advertising, which 
soft-pedals blatant newspaper display. Apart 
from being considerably expensive, display 


advertising — in my opinion — has nothing 





like the effect of a picture which has been 
selected by an editor and published on merit 


alone. We aim to have one outstanding 


photograph (of salon quality) printed in each 


Sunday's paper. If possible the subject is 


some local celebrity; if not, the photograph 
is one of a child — and a picture which in 


our own particular way we try to make 


different from the work of any other studio. 
These, of course, are not paid for by the 


paper but are accepted or rejected by 


the editor according to his whim and 


digestion. However, those which he accepts 


carry beneath them that invaluable credit 





line, Partington, Bennett Studios. The regular 
appearance of this has a gentle but effective 
impression on the public, and people fre- 
quently enter the studio with the words: ‘‘We 
always look for your picture each Sunday .. .”’ 

My business maxim can be briefly 
summed up as: ‘Produce better, and differ- 
ent, portraiture than the public is accustomed 
to, and charge fees which are commensurate 
with its quality.’‘ Perhaps the first part of that 
policy needs explaining, and stressing. Our 


entire studio is geared to the production of 


work of salon quality, and although we may 


not always succeed in attaining this in every- 
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day practice, the studio routine is constantly 
being re-examined to see if better results 
can be obtained by other, or simpler, means. 
No concessions or cheaper rates are ever 
given for quantity production; the customer 
is given to understand that each picture is 
individually handled, is the best we can make, 
and that our prices are accordingly standard- 
ized. Our minimum price for any order is 
three guineas (ten dollars) and our average 
order, if there is such a thing, fluctuates 
between twenty and eighty dollars, with the 
usual customers who drop to rock bottom or 
hit the ceiling. 


Strangely enough, | have never had any 
problems over fees, the polite term we use 
for what you Americans bluntly call your 
prices or charges. My main difficulty when 
opening a studio— this is my third — has 
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been to persuade a sufficiently large portion 
of the public to appreciate our particular 
brand of portraiture. | use the term ‘‘our’’ 
to include my wife who died tragically over 
a year ago, and who was the driving force 
behind whatever success we may _ have 
achieved; this story is just a small tribute to 
Marjorie. However, by consistently refusing 
to compromise on any point where it was 
felt that the pictorial quality of a photograph 
was at stake, we actually achieved a much 
greater prestige in the end. 

As for my methods with children, they 
are simple enough. | have no taste for the 
popular method of taking them at home, and 
possibly having to crawl all over the house 
after some active youngster while trying to 
keep the camera in focus. | prefer to have 


(Turn to page 56) 
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DATA: 


THIS INTERIOR was given an exposure of one second 
ot F/32. The negative, on Super Pan Press Type B 
film, was developed for eight minutes in DK-50, one 
to-one. The print, a projection to about 10x13, was 
made on Varigam DL with a #4 filter and was devel 
oped for two to two and a half minutes in D-72, one 
to-one 


CRITICISM: 

THE ACCOMPANYING PHOTOGRAPH is in most respects 
a nice example of careful workmanship and excellent 
lighting. The print is blue in tone and has the appear 
ance of having been forced in the developer. In a 
way it has a certain suggestion of the third dimension, 
something we do not come across very often. 

The maker has given ample detail as to exposure 
and processing but no idea as to the lighting used. 
Undoubtedly this was taken in what is generally called 
a “center hall’ house, where rooms are on both sides 
of a central passageway. Most of the light on the left 
(and it is evidently artificial light, whether flood or 
flash) comes through the open door of a room on 
that side, concealed by the support of the archway. 
This light is very pleasing as it has thrown a shadow 
of the stair rail which beautifully relieves the blank 
wall that otherwise would be a very uninteresting 
area almost in the center of the picture space. 

There is also a certain amount of illumination from 
a source near the camera. We deduce this from the 
shadow of the table lamp and the table itself, at the 
right. If this light was a flash, a small amount of 
diffusion could have eliminated the shadows; if it 
resulted from a flood, a slight movement of the lamp 


during the exposure would have blended out the 
shadows. 

The lens work is very good. However the view 
would be much improved had the top of the arch 
been included. The right-hand lower corner is very 
pleasing in its arrangement, which is more than can 
be said of the opposite corner. Had the bench or 
settee in that corner been pulled toward the camera 
so that only a portion of the arm was evident (and 
with its top line made parallel with the bottom edge 
of the print) it would have added interest to the 
picture instead of what is now rather a confusing 
jumble. 

The open door at the rear left of the hall is 
another problem. If closed the interesting lighting on 
the settee by the stairs would have been lost, and that 
end of the hall would have appeared flat and lifeless. 
It is too bad a little light could not have been thrown 
on the lamp and table opposite the settee to balance 
the nice lighting on the latter. Perhaps it might have 
been possible to pull that table and lamp toward the 
camera so they would catch part of the light coming 
through the concealed doorway. Since the door is 
concealed in any event, this placement of the table and 
lamp would not be evident in the print. 
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IGBIONS. AND EXTERIOR: 


CAMERA-PORTRAITS OF HOUSES 


By Tamara Andreeva 


THE FORMULA which Robert C. Cleveland, topflight Los Angeles architectural 
photographer, quotes as a reason for his success is simplicity itself: ‘| treated 
photography as a business,” he says. To him it was not just a matter of pretty 
pictures. He wanted his banker and his suppliers to consider him a good business 
risk. Building on this foundation, he developed a successful business in less 
than two years’ time. 

His roots in photography go back to his high school days when he used 
to shoot everything and anything, just for the joy of it and without any thought 
of ever being a professional photographer. It was during World War Il that 

he became really active in photography, this while flying 

ROBERT ¢ in a B-17 as an official recorder of its missions. After 
i fanielan getting his discharge he decided to take up the camera 
CLEVELAND seriously, but could not at first decide which branch of 

















photography to select for his lifetime work. 
He toyed with the idea of fashions, and then 
of features, but he seemed to shoot more 
architectural features than any others, and 
he liked those best. His contacts, for that 
reason, began to concentrate among the 


local architects. 

It was not long before they — observ- 
ing the quality of his work — started calling 
on him. Still Cleveland continued working 


out of his house. A studio did not yet seem 
necessary. He wanted to be sure. The assur 
ance came with increased demand. Architects 
clamored for his work and so did magazine 
editors who had seen his work in the Los 
Angeles Times for which he shot a number 
of new house layouts. House owners too 
ordered prints. Eventually the demand became 
too heavy for Cleveland to cope with it all 
alone. He had to hire an assistant. Now, 
































ROBERT C 


between the two of them they manage 


to complete about four house layouts a 
week, but that is a great deal more than it 
sounds in view of the meticulous quality of 


Cleveland's work. 


The book which he completed recently 
Architectural Photography of Houses (F. W. 


ROBERT ¢ 





CLEVELAND 


Dodge, Publishers) explains in great detail 


and with from 


ample illustrations selected 
take 
acceptable architectural photographs of both 
interiors and exteriors. All the information he 
gives in the book he came by _ through 


personal experience. ‘‘! am still learning,’’ he 


his own work how and how not to 


CLEVELAND 











ROBERT Cc. 
CLEVELAND 


admits modestly, ‘but most of everything | 
know well | 
experience.” 


learned from direct personal 
to Cleveland, the 
biggest mistake made by many photographers 
trying to shoot architectural pictures is their 
lack of attention to what like 
minor details. ‘‘They fail to fluff up the rugs, 
straighten out the drapes, empty the ash- 
trays,’’ he explains, ‘forgetting that all these 
details make all 
competent, professional picture, and a mess. 


According 


may seem 


the difference between a 


“et 


ROBERT C 
CLEVELAND 





He spends at least an hour, sometimes longer, 
on setting up a shot. But when he shoots, he 
shoots but one negative. There is never any 
need of more. A Graphic view with a Dagor 
lens is his favorite equipment. He uses a 
Rollei strictly for pleasure — mostly to take 
home shots of his children. 

Each layout Cleveland does is planned 
as meticulously as a surgical operation. He 
makes an appointment to be at the place 


on time. He is never late. He is extremely 





ROBERT ¢ 


diplomatic for, whether he likes the house or 
not, to fill the assignment successfully he 
has to keep the householder happy. His 
studio boasts a number of home-made time- 
saving devices for, working very long hours, 


Cleveland came to appreciate every moment 


of leisure. Among his darkroom innovations 
is his refusal to use a conventional easel. 
His feeling is that it is clumsy and time-wast- 
ing. What he uses is a small easel just the 
size of the sheet, into which the paper can 
be slipped conveniently in the dim safelight, 
without having to adjust edges or trying to 
square it up. Everything has a strict and 


CLEVELAND 





definite place. There is never any searching 
for pictures or negatives because all are 
numbered, catalogued and filed. Of course 
he has help: a full time secretary backs him 
up on all of the office routines. Still, without 
Cleveland's sharp business 
studio would not 
wheels. 


approach, the 
run on such well-oiled 

While other photographers 
different ideas, 
multiplying his 


may have 
satisfied with 
income from every picture, 
which works out in this manner: the architect 
pays him for the original job; when Cleveland 
places a layout in some magazine that addi- 


Cleveland is 








tional sum is his; because the negatives 
files he receives frequent 
orders for reprints; finally the manufacturers 
of products of all kinds which go into the 
building of the homes he photographs form a 
stout portion of Cleveland’s accounts. Thus 
all his black-and-white negatives are valuable 
assets while every now and again he strikes 
a happy added financial note by rating a 


magazine cover — his color work is superb. 


remain in his 


For color he prefers Ektachrome; for 
monochrome he likes the Du Pont products. 
He makes only two sizes of prints, 8x10 and 
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11x14, and will not even consider making 
any others. He keeps those sizes in stock, his 
easels are adjusted for them, and he will not 
be wheedled away from them. ‘My time is 
too valuable,’’ he explains simply. He has 
to standardize all his procedures because, as 
he cheerfully admits, he is primarily in this 


business to make money. 


Consequently he uses only one paper 
— Du Pont’s Varigam. ‘I find it best for 
assuring my layouts an over-all uniform tone 
quality,’ ke says. Having learned thoroughly 
how to use it, printing with Varigam takes 
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WATCH FOR THESE 
| IN COMING ISSUES: 


Bruno of Hollywood 
Bill Coleman 
Frederick Freeman 
Erich Hartmann 
Horst P. Horst 
Warren Joli 

A. George Miller 
Ruth Nichols 

Oscar & Associates 
Lee Salsbery 











Cleveland no longer than it does the photo- 
grapher who prefers conventional papers. 
Details, he finds, can be burned-in without 
any fear that traces of dodging will show 
on the print. He uses the #7 filter for room 
interiors and the #3 to bring out details in 
“It's the only paper,’’ says 
which brings out and co-ordinates 
the indoor-outdoor tone and light relationship 
desire.’ His results with 
Varigam have been so excellent that the Du 
Pont Company now has fifty of his prints 


traveling the country as a one-man show. 


the windows. 


Cleveland, 


in the manner | 


Location being important to success, Cleve- 


land has his attractive, modernly furnished 





studio in a handsome modern building on 
San Vicente Boulevard in West Los Angeles. 
Occasionally people come in 


thinking he 
makes portraits, but he is adamant on this 
point. He will only do one kind of photo- 
graphy: architectural. His bid for success in 
this field was not in vain. Los Angeles boasts 
three distinguished names in that field: Julius 
Shulman, who specializes largely in modern; 
Maynard Parker, who shoots both modern 
and conventional; and Robert Cleveland. 
There are undoubtedly others, but these are 
the three you hear most about, and they seem 
to have corralled the share of the 
business. 


lion’s 


According to Cleveland, a photographer 
can hardly ask for a more lucrative or a more 
pleasant, business. Every day he is invited 
into the most interesting, most beautiful homes 
in the area, the pride of owners and archi- 
tects. There is an aesthetic satisfaction in 
shooting these, not to mention the financial 
element. What more could one ask? But there 
is something to remember about this type of 
work, he warns. One works long hours, and 
hard. For unless the product of your lens, and 
of your darkroom, is perfection itself, you 
won't even get to first base. Architects and 
editors are very finicky clients. But 
Cleveland is a perfectionist himself, it suits 


since 


him fine. 


ROBERT C. CLEVELAND 














DATA: 


THE EXPOSURE for 
of F/11. Super Pan Type B 
and was developed for four minutes in DK-50 at 68 
The print is a projection to 8x10 on Opal K, developed 
for one and a half minutes in D-52, one-to-one 


this 
The negative was 


portrait was one-fifth second 


Press 


CRITICISM: 


ONE OF THE most important features in the production 
of good portraits, and one which has been insufficiently 
stressed in recent years, is the selection of the correct 
camera angle for a given pose and lighting and this 
photograph gives us an excellent opportunity to stress 
that point. 

We have here a good example of the 
camera angle for this particular 


wrong 
pose. As we see it 
here, we have a broad face from cheek bones to jaw 
lines. Had the camera been placed about three feet 
to the left of the subject instead of as 
the diagram, the result would have been 


indicated in 
not only to 





narrow the face but also to give it a more pleasing 


contour. 


The main source light, the one at the 
placed high (we are told) and in our opinion was a 
high besides 
not being feathered enough, so that it has burned out 


the highlights. The fill-in light, at the camera, 


right, 


was 


little too and too close to the sitter, 
was too 
close also and has had a tendency to flatten out the 


portrait. 
We have no doubt that the sitter liked this portrait 
and 


expression is what sells a portrait and what all of us 
strive for. 


because of its pleasing expression, after all an 


However we should at all 
improve our technique so that our portraits will have 
still more appeal and will sell even better 


One that the eyes are 
directed too high. Having the whites of the eyes show 


times try to 


point to notice here is 
below the pupils does not add strength of character to a 
Also the the head 


little too much. Had the 


portrait size of crowds the picture 


space a little 


head been a 
smaller and been tipped slightly to the left, the 


would have pleasing 


pose 


been more and the composition 


more satisfactory 


The negative seems to be well exposed but under 
developed. The print, we think, is both under-exposed 


and under-developed, leaving much to be desired in 


the way of life and roundness of the fentures 
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Xi—THE IMPORTANCE OF YOUR STATIONERY 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


EVERY EXECUTIVE KNOWS 
the the 
calls on. If the 
and well-groomed, he 


that 
best 


salesman is 


the best 


impression on 


salesman is 
the 
clean 


one who makes 


customer he neat, 


just naturally wins a degree 


of respect which augurs well for potential sales. 

So it is with a good letterhead, which actually is 
one of the best salesmen possessed by any business. 
If the letterhead is neat, attractive and eye-appealing, 
it speaks well for 
and it 
acceptability for 


every phase and 
builds 
company and 
sells or the service it renders. 


facet of 
good will 
the 


your 


organization, prestige, and 


our roduct it 
y P 


The four components to be considered in planning 
a letterhead are {1) type faces and what they con- 
tribute to the design of the letterhead; (2) layout and 
the letterhead; (3) the 
the use of novelty 


its use in. planning 
letterhead, and (4) 


effects. 


color in 
artwork and 


There are many kinds of type faces — 
Modern, Script, 
personality which 


Roman, 


Novelty each with an_ individual 


reflects some definite impression. 
For example, Roman type faces usually portray dignity 
and character; Modern type faces are streamlined and 
easy to read; Script type faces can be used for both 
informality and formality, and Novelty type faces are 
best suited to creating unusual effects. Type faces 
always should be selected to fit the character of your 


firm especially in your letterhead. 


In the same manner that certain type faces give 
different letterhead, so does 
layout or arrangement of the type, 
the artwork or The layout of 
letterhead range from ultra-conservative to 
modern and futuristic. By using the right layout you 


visual effects 


the 


fo your 
variation in 
decorative ornaments. 


your can 


can achieve the exact impression you wish to create, 
you can emphasize a single word or an entire line 


of copy, you can accomplish the unusual or you can 
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convey the impression of dignity and strength. 
There is this saying about the use of color: “So 


easy to use, to abuse.” 


sO easy No truer statement 


was ever made. Color 


should be used primarily for 
emphasis, for spotlighting, for accentuation. It should 
be remembered that color just for the sake of color is 
a poor policy. Color should have a definite purpose in 
the planning of your letterhead. Color is not always 
necessary, but it can make a good letterhead better. 

Art work, like color, is something which is not 
always essential in a good letterhead, but can often 
improve it. Art work can be used to add a distinctive 
touch which is yours and yours alone. The creation 
of a sketch, hand-lettering or a decorative motif will 
add “atmosphere” or “tone” to your letterhead. Also 
available are many types of ornaments and decorations 
which your printer can supply and which can be used 
artistically to “dress up’’ your letterhead. 

Once you have selected a letterhead which has 
been designed to typify and represent your business, 
one which serves as the keynote to the character of 
your business, it is equally important that you continue 
to use the theme of your letterhead in 
many oher printed forms. Of course, envelopes should 
be printed which harmonize with the letterhead. 

Next, the personality of your letterhead should be 
incorporated in your invoices, checks, tags, labels, mail- 
ing stickers and throughout the entire range of printed 
materials used for the operation of your 
business. Everything which carries the name of your 
organization should have a continuity which enables 
the customer and the prospective customer easily to 
identify your product or service with the name of the 
company and the people who operate it. 

Letterheads, calling cards and other printed forms 
should, basically, be of the type and quality which 
the business can afford. Extravagance here is as out 
of place as 


identifying 


successful 


slovenliness. Whom are you trying to 





impress? How important does this phase of your uten 
sils bulk in your A flamboyant letterhead, or 
calling card, or catalog, may be just the thing if you 
are running a dog and pony show or a carnival, but 
dignity and good taste are never out of place and 
are usually safest. This, of course, does not rule out 
artwork and color, so long as the 
at least, bears directly upon your busines. 


work. 


result, in a way, 

An artistic conception of a trademark, name impact 
or description of general activity, if it can be included 
in the letterhead without being gaudy or without 
degradation to the message of the letter, should lend 
effectiveness. 

In general, however, letterheads, and other printed 
matter, should be dignified and done in either script 


or block lettering, varying size of type for 


The day has passed when we put all of the branch 
kinds of 
letterhead, or 


emphasis 
office addresses or service offered on the 


margin of the the names and titles of 


the entire executive personnel. Simplicity is not 
but it will 


down, it will be attractive and in good taste, and it 


only 


the keynote of refinement, keep the cost 


will create a good public impression. 

The planning of your letterhead and other printed 
pieces may well call for consultation with your printer, 
Advice 


experienced promotional-minded men 


a commercial artist, or an advertising expert 


from competent, 


can pay you dividends in attaining the results you 


desire. Doing the right thing right is important when 


building favorable impressions 


GREETING CARDS MAY BE YOUR ANSWER 


BY CHARLES SMITH 


ALL TYPES of have among their number an 
unpleasantly large segment not doing the quantity of 
business they should, and particularly not showing the 
profit their owners desire and usually deserve. There 
are many 


studios 


reasons for this condition; 
which do not have 
photography. Others are just starting in 
business and trying to build up their businesses on 
ethical principles. Even the established man must admit 
that growth is often slow in such a case. 

A common and highly satisfactory method of lick 
ing this problem is by merchandising other allied lines. 
Photographers sell coloring, frames and varied photo- 
graphic specialties and/or do photo finishing and sell 
supplies for the amateur. These lines have been handled 


some are in 


smaller communities sufficient 


demand for 


by studios for a long time and most studio owners are 
in a position to judge which of them they should carry, 
if any. 

If these are unsuitable to a particular business, 
or do not entirely take care of the problem of volume, 
there is another line that is 


worth the attention of 


any studio owner who wishes to increase his profit 
and still maintain the dignity of his studio. This line 
is greeting There are 


cards. many advantages to 


consider; they do not take a great amount of space, 


This view of the Marsh-Kornegay re- 
ception room shows the balance be- 
tween displays of photographs and 
greeting cards. Care was taken that 
the cards, though many are to be 
seen, did not too greatly lessen space 
for showing photographs and frames 


the profit is high, the initial 
and you do not have to give them a great amount of 
Considered 


business they will aid it 


investment is not great 


time. from the viewpoint of the portrait 
Basically the persons who buy 
greeting cards and the persons who buy portraits are 
sentimental souls. If they care for a friend or relative 
enough to send cards several times a year, then cer 
tainly they should be “exposed” to your portraits and 


maybe they will send portraits also. Greeting card 


buyers are generally people of good taste, and so 
are persons who buy portraits, although I’m sure every 
portrait photographer can gnash his teeth and call my 
attention to glaring exceptions he has dealt with who 
have no taste whatsoever. 

As an example of what cards can do for a studio 
we might study the Deane Studio of Jacksonville Beach 
and the Marsh-Kornegay Studio of both 


in Florida. neither 


Jacksonville, 
owners of 
They had 
in a few studios but hardly thought there 
could be any real profit in 
15¢ and 

The change of attitude began when Virgil Deane 


Three years ago the 
studio had any idea of selling greeting cards 
seen them 
items which sold for 10c 
sometimes 25c each. 

happened to hear a salesman mention a studio which 
bought $40,000 worth of greeting cards annually. The 





salesman’s chatter also revealed that the cost price 
carried a 100% mark-up. This is enough to start wheels 
turning around in almost any photographer's head 
Deane immediately stuck in his toe and in less 
than three years has gotten in up to his neck. He 
cards 


says the water's fine. His 


third of the 


now account for a 


studio’s gross, and much less personal 


effort goes into the card business than photography. To 


say that the cards account for a third of the studio 
gross does not give a true picture unless it is explained 
that in this period the studio gross has also tripled 
More cannot be said to show how the huge traffic 
brought in by cards interests people in photographs, 
frames and other photographic services 

It might naturally be suspected that Deane’s 
experience is an isolated case and that all conditions 
were ideal for the sale of cards at his studio, in which 
case his results would indicate nothing to the average 
studio owner. That was somewhat the attitude of his 
friend in nearby Jacksonville, Wade Kornegay. He had 
thought about cards and watched with 


Deane 


interest what 
had been doing, but was somewhat skeptical 


when he decided to try a modest stock of cards himself. 


At Deane’s Studio they sell cards — ond 
no fooling! Here we see the interior of 
the reception and sales room as it looks 
from the front door. 


For several months Wade averaged less than a 
dollar a day gross on his cards -— and then the Christ 
mas season came along. Sales on cards began climbing 
almost daily. At the end of the year his cards had 
shown a good profit and he felt confident that the 
following year they would more than pay the studio’s 
rent. Experience has shown this estimate was rather 
modest. 

Deane and Kornegay both emphasize that greet 
ing cards are definitely not for all studios. First, and 
an essential, requirement is a ground-floor location with 
a good volume of foot traffic past the door. Cards will 
bring people in but will not draw them to an out-of 
the-way location. investment 


Regarding the initial 


neither of them committed themselves to a definite 
figure, but both agree a studio can give the plan a 
than $500. What's 
display equipment were bought, and cards are care 
fully selected, it might be done for half that, depend 
ing upon the studio owner. Deane cautions here about 


buying out the 


fair trial on less more, if used 


stock of another dealer unless it is 
bought at a great discount. He feels that you will be 
buying principally the items which failed to sell and 


The main display rack of greeting cards 
in Deane’s Studio is 56’ long. Not all 
of it is included here but enough to 
indicate that it is @ really mommoth 
stock. 





which will probably be hard for you to sel! too. 
Deane and Kornegay disagree on buying policy, 
as regards which firms to buy from. There are several 
dozen manufacturers of greeting cards of various 
types, dominated by a big five who do the bulk of 
the business. Kornegay feels that a studio should get 
a franchised dealership with one of the 
which carries a full line and stick 
handles his that manner 


line of light vein cards to round out his stock. Similarly 


large firms 
to that 
with one extra 


line. He 
business in 


he follows his manufacturer's stock control system, which 


reminds him when to re-order and how to keep his 
stock up-to-date. 

Deane is of the other school. He feels he is in it 
to make money and that the way to make the most 
profit is to watch his cards carefully, stock anything 
he feels he can sell and let the volume build up as 
large as it will. Which approach you may have to 
the business depends upon your and also 
side Both of 


them, however, agree on the time of year to start in 


potential 


your own attitude to lines in general. 


the business. If you can get your initial stock in time 


to hit a Christmas season that seasonal market will 


PROS AND CONS 








probably allow you to start right in making a profit 


and build up a following to drop in for everyday 


cards From June 


the 


throughout the year. 


but 


to September 


is satisfactory, the earlier better 


Both of them caution against any type of selling 


other than self-service. If a sales person has to go 


card for a 
but 


will 


and pick out each 
adds 


because 


customer it not only 
volume 


to bother 


to your labor down on sales 


the 


cuts 


customer not be inclined 
your receptionist repeatedly. With a self-service system 
picking 


involved is 


the customer can browse, up what he wants, 


so that labor 
dropping 
money. 


the only receptionist 


the 


your 


them into an envelope and collecting 


If you have a ground-floor location, a good quan 
tity of foot traffic and need more volume, give greet 
ing cards some consideration. This may be the method 
that will bring to your studio more traffic who will 
buy portraits. It may not triple your studio volume as 
it did for Deane, but maybe like Kornegay it wall pay 
and a good portion of the rest of 


bad, would it? 


your rent your 


overhead. That wouldn't be 


STARTING A PICTURE SERVICE 


By Donley Lukens 


THE NUMBER OF commercial photographers 
giving serious consideration to starting a small picture 


who are 


service as an adjunct to their commercial business is 
increasingly indication. 
Unfortunately some of them have greatly exaggerated 


ideas of the profits to be made in the service field. 


steadily, if my mail is any 


Here are a few important facts about the picture 
service business that should be clearly understood by 
anyone who is thinking of entering the field. 

First, there is a very important difference between 
the commercial customer and the service customer. 
commercial 
the 
the negatives 


Your customer 
This 


in your 


the picture and 
that 
the 
and in 


buys 


therefore owns image. means although 


you own file, images on 


them belong to your most 


prints from them 


customers, 
be sold 
the original customer without a release from him. 

The the 
picture and the property of 


cases 
cannot to anyone else but 
the 
the 


service depends for its 


service customer use of 
the image remains 
photographer. The 


profit on multiple sales of the use of the same pic 


buys only 


service or 
ture. 


the 
syndicate in 


used in this 
that it 


basis, 


A service, as term is 
differs 
pictures on an 
agrees to supply 


fixed 


article, 


from a sells the use of 


individual while a syndicate 


coverage of a particular type of 


news at rates per month or year. 


The 


tive file. 


backbone of any service is naturally its nega 


Since many of the pictures which it should 


files will 


the 


have in its sold for months 


file 


not be weeks, 


or even years, average cost of negatives be 


comes a 
The 


operation of a service is maintaining a ratio, between 


matter of major importance. 


most important single factor in the profitable 


pictures for current or reasonably prompt sale and 


necessary “backlog” pictures, which will avoid tying up 
all the service profits and capital in dead file nega 
tives. 

Whether or 


have any newspaper or 


that do 


accounts 


not commercial studios not 


other editorial can 


profitably operate a service often hinges on whether 


or not their commercial work gives them an opportuity 
their service files at 


to acquire salable negatives for 


a nominal cost 

Some commercial studios get a great deal of com 
mercial work such as store windows, displays, construc 
tion, architectural, or any of a score of other classifica 
tions, on which there is a steady market for pictures 
studios to with 
which will 


directly to 


It is often possible for these arrange 


their customers for a blanket release enable 


them to transfer these negatives their 


service files 
The possibility that having these negatives in the 
file lead 


service may to publicity for themselves is 
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all the inducement many customers need to sign such 
a release. However, when securing releases from chain 
stores and large corporations, be sure the person sign 
ing has been authorized to do so. 

On 
installed equipment and furnishings are frequently good 
for On 
is true of equipment and materials 


new stores and factories manufacturers of 


prospects service 


the 


pictures. construction jobs 


same manu 


facturers and dealers. It is therefore important you 
secure as detailed information as possible about every 
thing shown in each picture. Such manufacturers and 
dealers and their advertising agencies frequently be 
come the most important customers of the small picture 
service. Query them on any picture that might be of 
interest to them. 

Complete data on every negative, properly cross 
indexed on 3x5 cards, is essential to filling orders as 
the file grows, and these cards should be carefully 
kept from day to day. 

No studio can rely entirely on commercial orders 
to fill its service negative file. You have to watch the 
newspapers and keep in close touch with sources of 
possible picture tips in the field you are covering. If, 
for example, specialize in 


you construction pictures, 


keep in touch with contractors, engineers and archi 


tects for tips on new jobs or new equipment that may 
be found on jobs that have been under way for some 
time. 

For markets for these pictures study the profes 
sional and trade papers. Continuing with the construc 
tion illustration, if you are located in Denver you will 
read Engineering News Record and Western Construc 
tion News as absolute musts, and any other trade papers 
you find in contractors’ or engineers’ offices. 

If a certain make of pile hammer is being used 
on a job, take the the 


manufacturer's address from 


name plate or from advertising in the trade papers and 
query the firm. Do the same with every other type of 
equipment, but watch particularly for shots that show 
it being put to new or tough uses. 

In some other fields, such as architecture, the 
alwoys as located, but the 
the The architect, the 
owner, the contractor, the material dealers and manu 
Also 


architectural pictures that are readily salable to inter 


markets are not easily 


approach is essentially same. 


facturers, etc., are all prospects. there are some 


ior decorators, furniture dealers, etc. 


Generally speaking it is usually better to keep 


your picture service specialized in one field so only 


one set of customers has to be developed, but in the 
case of some studios in the smaller cities and towns 


it may be better to make your field a geographic 
area, such as the town and county. Circumstances in 
that particular locality will determine what is salable 


from it. 


Belknap Photo Service in Boulder City, Nev., is 
an outstanding example of a small picture service that 
this Editors, 


agencies, display men, and others who want anything 


Operates way. advertisers, advertising 
from a 35mm slide to a photo mural of any subject 
from a fish to Hoover Dam think first of Belknap. The 
result is that their pictures appear in a list of national 
publications as long as your arm, including both Life 
and Saturday Evening Post 

Either 


enough 


the 
sales so 
which 


never exceeds 10% to 15% of your sales. At the same 


way factor is 


the 


important 
that 


there is 


to maintain 
file 


immediate market 


current cost of those 


picures for not an 


time never forget that, once your file is large enough, 


sales from these file pictures will exceed your sales 


of current pictures 


SUCCESSFUL SMALL-SPACE ADVERTISING 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


ALTHOUGH | THINK it will be agreed that professional 
photographers as a group do more newspcper adver 
tising now than they did even os recently as 10 years 


ago, it is still true that, except for department store 


and chain studios, photographers’ advertisements 


still chiefly conspicuous by their absence. To a con 
siderable extent 


are 


and this is only my opinion and 
may be wrong this may be due to the custom of 
most studio owners of establishing a flat percentage of 
their previous year’s business as the advertising budget 
for the The studio owner 
today does not gross more than $15,000 a year, an 
estimate which | think is high, 
than 3% of that 


following year. average 


and seldom plans to 


spend more figure for newspaper 
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advertising. If he does stretch things to 5% the balance 


is used for direct-mail, contests or other promotion 
plans. 

Assuming all this to be correct, our average studio 
owner does not have more than $450 a year to spend 
on newspaper less than $10.00 a week, if 
that. This may explain to those of my who 
are in higher brackets why | have from time to time 


emphasized what can be done in the way of a worth 


space, or 


readers 


while advertising job by the use of small space 
tofore | talked of 
know 


Here 


have single column inches, chiefly 
many photographers thor 
oughly happy with the results obtained by using that 


size 


because | who are 


space, small as it is, year in and year out. | 








have not mentioned the classified columns, not because EVERY STENOGRAPHER should 


| overlooked their possibilities but for the excellent ae her portrait made by Sted 
dom 
reason that | had no concrete examples to offer. 


Now | have, through the courtesy of my good MARGARET should have het 
friend Arthur Robeson Steddom, whose portrait studio trait_made_by Steadom 
in the not very large city of Xenia, Ohio, brings him EVERY SALESLADY should have 
a comfortable living. He has sent me a whole batch her portrait made by Steddom 


which | am reproducing below and he comments: “These 
classified ads commanded more public attention than EVERY DRESSMAKER should have 


A her portrait made by Steddom 
any other form of advertising | ever tried. This was - 
especially true of those which start with song titles.” HELEN should h \ = aa 
Having done the trick for him, they should be equally made by Steddom 


serviceable to others. They can be used just as they 
EVERY LAWYER should have hi 


stand, with a change of name, or should supply plenty : ; 
portrait made by Steddom 


of ideas for those who want to try classified but prefer 


to work up something of their own. Also, in larger EVERY IRISHMAN | should have 


display type and with the studio address and telephone his portrait made by Steddom 


number added, they would make excellent single inches 
THE MAYOR should have his por 
trait made by Steddom 
WHEN'S YOUR BIRTHDAY‘ 
STEDDOM is now making quick ~ 
finish Chauffeur pictures. THE CITY MANAGER should have 


his portrait made by teddum 


EVERY MOTHER should have her 


> EVERY MAILMAN should have his 
portrait made by Steddom 


portrait made by Steddom 


EVERY GRANDMOTHER hould EVERY POLICEMAN $s should 
have her portrait made by Sted hi 
dom 


have 
s portrait made by Steddom 


EVERY SAILOR should have hi 
EVERY GREAT -GRANDMOTHER portrait made by Steddom 
hould have her portrait made by 
Steddom 


EVERY SOLDIER should have hi 
portrait made by Steddom 
EVERY FATHER should have hi 

portrait made by Steddom EVERY DOCTOR should have hi 

portrait made by Steddom 

EVERY GRANDFATHER hould a = 

have his portrait made by Sted EVERY BANKER should have hi 
dom portrait made by Steddom 


EVERY MERCHANT should have 


portrait made by Steddom 


EVERY GREAT - GRANDFATHER hi 
should have his portrait made by 
Steddom. 
EVERY MARINE should have hi 
portrait made by Steddom 


PAPA LOVE MAMA” Then why 
doesn't she have a Steddom por 
trait of you? EVERY FIREMAN should have hi 


portrait made by Steddom 


CUPID'S ARROW through = the 
heart? Clinch it with a Steddom 
portrait 


ALL THE THINGS YOU ARE" are 
vividly expressed in a Steddom 


portrait 


SUGAR IS SWEET and you are, 
too; I want a Steddom portrait 
of you 


‘THEY WOULDN'T BELIEVE ME 
when I told them that lovely po 
trait wa made in Xenia, by 
Steddom 

PERFECT LOVE AFFAIR, A guy, 
a gal, and two Steddom portraits. “THE OLD FOLKS AT HOME 
want a Steddom portrait of you 

ST. VALENTINE SAYS give a Sted Have it made now 
dom portrait 

‘YES SIR, SHE’S MY BABY” 

EVERY MILLINER should have her and that portrait of he 


portrait made by Steddom made by Steddom 


EVERY BOOKKEEPER should SOMEBODY STOLE MY GAL 
have her portrait made by Sted Send her a Steddom portrait and 


dom r her back! 


51 


Professional 
Photographer 
July - 1953 








MARGIE, 'M ALWAYS THINK 
ING OF YOU, MARGIE”. Your 
Portrait by Steddom is alway 
beside me 


I DON’T WANT TO WALK WITH 
OUT YOU. BABY A Steddom 


portrait will help a lot 


LOVE IS THE SWEETEST 

PHING and well expressed 
by the ift of a Steddom por 
trait 


NOW IS THE HOUR", but before 
you say good-bye have your port 


trait made by Steddom 


WHO IS SYLVIA? She's the lick 
chick who went to Steddom for a 
portrait 


rTENNESSEE WALTZ? Couldn't 
happen if you vive her a Steddom 
portrait 


HAVE YOU EVER BEEN LONE 
LY Phat vhen a Steddom 
rtrait meat the most 


GOODNIGHT, IRENE! Give him a 
Steddom portrait and let him = go 


home! 


BUSHEL AND A PECK, and a 


Steddom portrait, by heck! 


DON'T FENCE ME IN! Hold me 


with a Steddom portrait 


‘MY HEART STOOD STILL” when 
I unwrapped that portrait of you 
made by Steddom 


“SOME ENCHANTED EVENING”, 
That was when you gave me that 
Steddom portrait 


OH PROMISE ME” that you will 
ive me a Steddom Portrait of 
yourself. Don't delay 


I THINK YOU GET WHAT I 
MEAN That Steddom portrait re- 


kindles every litthe memory 


BOP! GOES MY HEART" when I 


look at your portrait by Steddom 


“THE WISE OLD MAN” knows 
where to get a good portrait 


Steddom’s, of course 


LUCKY, LUCKY, LUCKY ME”, I 
ot a Steddom portrait of my 
weetheart 


YOU CAN'T BE TRUE, DEAR” 
The watchful eye of a Steddom 
portrait will hely 


A KISS IS JUST A KISS”, but a 
photograph by Steddum i a real 
portrait 
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“THINE ALONE”. Say it with a 


ery special Steddom portrait 


“TYING APPLES ON A _ LILAC 
TREE’? 4 Steddom portrait 


vill serve better 


“WHEN I'M GONE YOU'LL SOON 
FORGET ME Not if you leave 


a Steddom portrait! 


riLL THE SANDS OF THE DES 
ERT GROW COLD". A> Steddom 


portrait will last that lony 


The Idea Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











SIMPLE STUDIO CARPENTRY 
BY KENT BELLAH, SAINT JO, TEXAS 


If you have some shelves you would like to lengthen 
or perhaps extend around a corner, a neat and strong 
splice can be made by using eight- or ten-penny nails 
as dowels. Cut off the heads and bore holes, very 
slightly undersize, in the end edge of your extension 
board. Drive in the nails, points outward, and then 
use the points to mark the necessary hole positions on 
the existing shelf. Two nails will hold any ordinary 
shelf safely, and are much easier to use than the 
customary %' dowels. This is a good way to increase 
your storage space ond use up scraps of lumber. 


ALUMINUM FOIL IN THE DARKROOM 
BY LE ROY HEBERT, ARLINGTON, MASS. 


| have found that an ordinary roll of aluminum foil, 
such as your wife probably keeps on hand in the 
kitchen, can be used for many purposes in the dark 
room. In my own case | make scoops and disposable 
funnels from it as well as throw-away dishes for hand 
ling and mixing chemicals. It can easily be crimped 
over an enlarger lens as a dust cap and makes a 
fine wrapping for spare lenses to keep them free of 
moisture, dirt and corrosive materials. It is especially 
handy for protecting solutions which are affected by 
light. | cover the outside of such containers with the 
foil and use pressure-sensitive tape to seal the edges 
and ends. Silver nitrate and potassium permanganate 
are two examples. Buy a roll it costs little and 
you'll soon find many other uses for it. 











MENDING LEAKS IN TRAYS 
BY C. H. STEMPEL, BURLINGTON, IOWA 


Leaks in porcelain trays and other vessels can be 
easily and quickly mended, and the job will last for 
years. Get from any dealer in boat and marine supplies 
a small can of Stay-Tite, which is a marine caulking 
cement with an asphalt base. Put a patch of physicians’ 
adhesive tape over the hole, both inside and outside 
the vessel. Cover these patches with a fairly thick coat 
of the cement, smoothing it out well around the edges 
A splinter of pine wood shaved down to a feather 
edge is excellent for doing this. The finished job may 
be set aside to dry or, in an emergency, can be used 


immediately. 


DO YOUR TIMERS CORRODE? 
BY JAMES H. GOULD, SAN RAFAEL, CALIF. 


Mechanical timers are customarily used near corrosive 
solutions, hypo for an example. Many darkroom workers 


set their timers and start the mechanisms with wet 


hands, and then wonder later why, discolored, corroded 
ruined, timers are needed 


and with mechanisms new 


far sooner than expected. When | purchased mine | 
first gave each one a good coat of wax, followed with 
a good polishing job. Then | tied strings to the actuat- 
ing lever and by means of staples (see the illustration) 
brought the while the 


timers themselves were placed well out of the way, on 


strings to convenient positions 


a shelf and to one side. | set the desired time interval 


before | start processing and while my hands are still 


dry. Then, when | am ready, a tug on the string starts 
the timer. If the string happens to be hanging over a 
rubber 
gripping purposes 


there will be no 


solution, use a washer or something similar at 


the end for rather than any piece 


of metal so danger of rust droplets 


falling into the solution 


The Marketplace 





Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Lip Tex, Inc 100 W. 13th Ave 


something out of beaten path to offer photographe 


Denver 


clear, transparent liquid which applied 


over 


regular or indelible, makes t completely mud 


even more important gives lips desired sheen 


so necessary in securing satisfactory ortrait 


cameraman from constantly telling sitte to 


insures more satisfactory and pontaneou 


Tex enables models and tters to change 


without danger of stain or smear Normal 


50c per vial but in dozen lots photographer can 


per vial and can well afford to give vial to customer after 


use as good will builder. Be first in your community to offe 
Lip-Tex to 


Mailed 


your sitters; t appeal to women 


promptly on receipt of $3.60 remittance 
Poblocki & Sons Co 


waukee now offer four 


2159 S. Kinnickinn 


types extruded Aluminum 


to fit all requirements and pocketbook Formerly 


cases had same expensive moulding a arge 


num and money and keeping prices uy With 


better have 


Poblock ca 


ings, smaller cases look 


Door frames on 
width to fit all 
with 


graphs 
to 4%" 
to harmonize 


need Case 


decorative heme 


cylinder locks, reinforced orner are 


neered illumination. Free service on 


black-and-white half-size 


drawing 


ous uses. Cases can be made 


Eastman Kodak ¢ 
Medalist 


available in dw nickne 


Kodak 


became 


Paper in and 


of numerous requests from commercial 
Photo 
Strob-X, first 


speediight 


Research 4351 WN 35th 


announce developer pecially 
with 


Edwal 


negative in collaboration 


Laboratorie This medium fine-grain 


produce normal contrast negative 


having been especially compounded 


Given extremely short exposures 


in quart size to make one galion wh | pr e 


film or product Strob X Rap 


which 


equivalent. Companion 


fixes and harden n from two ¢ 
Each sell for $1.49 per 


tion. Also 


completely 


minutes quart of concentrate 


announced are even new mprovement n 


flash Il and new Multistrob Il which replaces form 
and Multistrob because it ncorporates 


For full details write for May 953 24-page 


no charge 
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The Perrin tripod attachment Bell & Howell’s latest 
kit 8mm _ motion picture 
camera 





J. B. Perrin & Co.'s newest idea is Perrin Tripod Attach 
ment Kit, consisting of two leather straps with swivel snap 
hooks. Straps, accommodating any size tripod, snap on brass 
ring at lower edge of each side of any Perrin Pro Bag, are 
carried inside bag when not needed to hold tripod. Simple, 
practical idea for any but bulky tripods required for large Bell & Howell Co 
ize cameras. (Illustrated) 


‘s latest is Model 220 8mm Motion 
Picture Camera selling at $49.95, $30.00 less than any prev 


ious B. & H model, and featuring automatic lens setting 
Zeus, Inc presents revolutionary new Rolcut Trimmer 


(turning ‘“‘sundial’’ to reading matching outdoor light sets 


with self-sharpening rotating wheel-blade enclosed in protective aperture for either color or monochrome); picture window 


cast aluminum carriage, entire assembly traveling on solid view finder showing images actual size; 10mm F/2.5 coated 


|-beam track. Trims accurately without clamps or other devices lens, prefocused for sharp pictures at widest stop, covering 


to hold material; may be used safely in total darkness. Light 25% more area than standard lenses on other 8mm cameras; 
weight; has %” thick baseboard ruled in ‘2” grid lines, all 10° 
accurately aligned with etched metal rule and paper stop 


Price 12” square $24.00; 24” square $44.00; other sizes 


film run with one complete wind of hand crank; three 
way starting button for normal operation, continuous run 
(allowing user to get into picture) or single frame exposures; 


automatic footage counter; simplified locding; etc., etc. Fin 
Bright Star Battery Co. adds to line new 12P 22'/2-volt 


ished in gray crinkle with polished aluminum trim weighs 
Photofiash Battery containing 15 tiny flot cells in single unit 


only 35 ounces, is 5%” high, 2-1/16" wide, 3-11/32" deep 
smaller than pocket box of matches, with long life, power to (Illustrated) 
fire up to 20,000 flashbulbs, perfect synch., brighter and more 


sustained flash. Jacketing in laminated acetate insures against 


Ansco, Binghamton, N. Y. is out with new, fast, warm 
leaking or swelling and resultant sticking or jamming, as well 
foned contact paper for commercial, industrial and illustrative 
as short-circuiting orf corroding 


use, called Lupex, particularly suitable for catalogue prints, 


i s i print 
Burke & James, Inc., 321 S$. Wabash Ave., Chicago 4 chool portraits and other uses requiring quality prints on 
quantity basis. Available in s.w. glossy surface, contrasts 0, 
1, 2 and 3; sizes 5x7, 8x10, 8'%axll, 11x14. Has unusually 
wide exposure-development latitude, even spacing between 


announce their new improved Watson clear negative file 
envelopes, priced $12.50 per package of 1,000, size 3x4 for 
2x34 negatives. These are open-end type with extension tab 


for easy handling and special strip down one edge on which contrast grades, uniform image tone through all grades. High 


n n tion peration 
can be written in pencil file numbers, negative data or the latent image stability is important i productio <7 , 


like, this being impossible on ordinary acetate envelopes where immediate development is not always practical. Warm 
black tones result from development in Ansco Vividol and 
Allison Products Co. offers, for easily reading enlarger similar volume printing developers; for cool red-brown prints, 
lens stop settings under ordinary safelight illumination, Lens tone in Ansco Liquid Flemish toner. Detailed folder on request 
Lite, small efficient optical device which, attached through 
lens board, picks up waste light rays within bellows and Magicase Company offers three types custom-fashioned 
directs safe, controlled spot of light which makes diaphragm bags known as Magicases: New Yorker-100 for 8mm and 35mm 
markings visible. Does not fog papers, affect projection quality movie and small folding cameras at $39.75; Texan-200 for 
or interfere with use of diffusers or filters. Installs in about 16mm movie, reflex cameras and folding cameras to 2'%x3%, 
two minutes on almost any enlarger at $45.75; Californian-300 for Polaroid, press-type and other 
cameros to 4x5, at $49.75. All are fine boarded top grain 
Alfa Photo Corp. are importing Actino-C Exposure Meter four ounce cowhide, aniline dyed, with inside compartments 
costing $24.95, which fits every camera with accessory shoe of same material buffed and suveded, carrying strap and 
Of photo-electric type, is smallest and claimed to be most shoulder pad. Solid brass hardware is used; stitching is four 
accurate in world. Weighs only 22 ounces; size “Yextxl'A”; cord lock and chain; all points of stress are reinforced; locks 
calibrated for film speeds 6, 10, 25, 50, 100, 200 and 400; are costly Tuck-Tite type. Finish is water repellant English 
shutter speeds 1/1,000th to four seconds. Simple operation russet. (Illustrated) 
requires only setting dial for film speed, turning knurled ring 
until needle points to zero, then reading lens opening and 
shutter speed indicated 


Ansco, Binghamton, N. Y. now have ready Ansco Color 
Filters in four densities (Conversion 410 and #11; UV-15 and 
UV-16) for motion picture cameras using #4 size lens attach 
ments. All are of optical glass ‘“‘sandwich’’ type, fitted in 
spun aluminum mounts. Conversion 110 adapts daylight type 
film to 3,200 K, artificial; Conversion #11 is for use with 
tungsten type when exposing in daylight. Other two filters Two numbers in the 
absorb ultra-violet, are for light or medium haze correction new line of Magi 
when shooting outdoors cases 
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Calumet’s new 8x10 
commercial 
camera 


view 


Calumet Mfg. Co 
Starting 
moved on into lighting 
Calumet Ali Metal 
and engineered 


still 
stee! 


ore broadening their professional 
they 


new 


line with stainless processing apparatus, 


equipment and now announce 


8x10 Commercial View Camera, designed 


to provide professionals all necessary features 


for commercial work or portraiture in one Front and 
are 30 
and 
with 
Double-extension 
camera - 31” bellows 
Sliding tripod block may always 
gravity. All ports are aluminum with 
Lens board, 6x6, 
reversible and 
furnished for four-way Weighs 17% pounds, is 
high, 13%” wide, 7” deep; finish is pearl gray 
with red bellows. Price $295.00. 5x7 and 4x5 reducing backs 
are $35.00 each; carrying case costs $24.50. Eight-page 8'x11 
profusely illustrated folder on (Illustrated) 


camera 


back horizontal swing is unlimited and vertical swings 


vertical. Suspension of 
standard is of new type 
ing pressure applied at 
- integral 
full 


at center of 


each side of camera body lens 


Pivoting is on optical axis lock 


separate point track 


part of allows draw at 


extension be positioned 
structural 
aluminum and brass 


fall of 7” 


control knobs 
Back is 
split 


has total 


rise and ponels are 


16%" 
hammertone 


two 


request 


Schmidt & Co 
Speedlight for all 
with others by means of 
110-220-volt 


fits camera 


now have in 
with 
open 


stock noted German CeBe | 


cameras synch 
flash 


batteries or a.c.; weighs 


shutters; may be used 


technique. Operates from 


either under 2'2 pounds; 


case or pocket. Batteries condenser in 


30-volt 


recharge 


seven to 10 Power takes six 
between 500 to 1,000 
substituted for battery unit in same 
Flashtube good for 25,000 flashes 


unit $12.95 


seconds or less pack 


hearing-aid size batteries; 
flashes. A.C 
compartment in power pack 


Price $69.95 with batteries 


produces 
unit may be 


and case; a.c 


Azon Corporation presents accurate, easy-to-use, com 


pletely safe new Azon Trimmer operating on new 


shearing knife blade. As 
to be cut is 


principle 
without customary dangerous illustra 
metal 
scored with 
carriage bearing hollow 
ground self-sharpening circular knife is moved manually across 
Will cut book 
metal locked 
insuring accuracy 
are handled easily 


tion shows inserted under 


with 
lines to 


material guide 


strip of transparent plastic on edge, index 


facilitate adjustment; then 


paper, film, matchboord, plastic fabrics, linen, 


foils and similar materials. Material is in posi 


tion while cutter moves across, Materials 


with most obstinate curl due 
Roll 


to trimmer 


to decurling 
device sheets 
23'2" 


either 


stock may be cut into 
two widths 
10-day 


with no adjustments 
ond 51'2”. Details 
machine without 


Available in 


on request concerning trial 


obligation. (Illustrated) 


Something different 
in a trimmer the 


Azon 


The 
pod 


latest Davidson Star-D tri 


Davidson Manufacturing Co. have added to their Stor-D 


Tripod line four-section Mode! 19 
42%" 
sturdy 


tion for 


closing to 20 extending to 


weighing three pounds two ounces. Easy to set up yet 


and useful in 


Price 


rigid in use. Exceptionally closed po 


close-ups and table-top work $17.50 illus 


trated 


902.10 Broadway 


and 


Alco Photo Supply Corp York 10 


that 


New 


announce Dalimeyer lenses, for 
they 


duction 


cine telephoto which 


are the exclusive American importers, are again in pro 


and now in fair supply In a wide range of 


had for 


movie 


aper 


tures and focal lengths, Dallmeyers may be every 


current make of domestic or foreign still or camera 


(Continued from page 22) 


the telephone lacked the 
of prices and common photographic procedure; 3) Lack 
the what he 


wanted to buy; 4) Insistence on ‘studio policy’ instead 


who obviously knowledge 


of desire to give prospective customer 


of trying to serve the customer's needs; 5) Failure to 
the 


an appointment for a 


get name, address and phone number of inquirer; 


6) Failure to try and secure 
sitting; 7) No offer to follow 
thank the 


An almost complete lack of any selling attempt on the 


up with information by 


mail; 8) Failure to customer for calling; 9) 


part of the person answering 
the 


the phone most of 
and 
fumbling even when given good opportunities to carry 
the ball. this 


where local 


them only answering prospect's questions 


Duplicating same stunt in other cities 


there are live organizations would prob 


ably disclose similarly lamentable results 


@ The Prof of Long Beach (Calif.) held 
their annual meeting on April 7 af the Prestel Studio 


Photog. Assn 


The following officers were elected: Bonny H. Burkey, 


pres.; Perry Griffith, Ist vice-pres.; Lawrence Reichner 


2nd vice-pres.; Mrs. Marguerite Weaver, recording sec 


@ The Prof 
16th annual 


Photog. Assn. of Pa, Inc their 
26-28 


a definite success with a registration of 310. There 


considered 
convention in Harrisburg April 
were 227 entries in the picture exhibit, in 


the 


connecion 
with which a new feature was awarding of six 
the form of a 
DeGlau, Latrobe; 
H. Troup, Jr., Harris 


Scranton; S. J. Link, Pittsburgh 


gold medals, especially designed in 


keystone, which went to Henry J 
Howard Grassel, Troy, N. Y.; J 


burg; Albert Brust, Jr., 


5« 


¥ 
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Add a Touch of Glamour 
To Your School and 
All Other Portraits 

with 


Michel Glass 
Photo Frames 


Made in a Variety of 
Designs and Color 


Combinations 
Descriptive 





Literature 
On Request 


F. MICHEL 
MANUFACTURING CO 
4662 N. Pulaski Rd 

Chicago 30, III 




















and Donald L. Borger, Pittsburgh. Emil Rhodes, Phila 
delphia, won the J. B. Schriever Memorial Plaque. The 
included Mrs. Pat Stuart, Bryn Ray 
L. Cox of Du Pont; John E. Platz, M.Photog., of Kodak; 
Mr. and Mrs. Harry Garfield, New York City; Adolf 
Fassbender, Hon.M.Photog., New York City; M. Luther 
Hoffman, Philadelphia; Donald M. Martin, Philadelphia; 
Mrs. Herbert Mrs. Elizabeth Helms, 
Philadelphia; Donald D. Storing and William Whitaker 
of Ansco. The new board consists of Victor A. Rehula, 
pres.; Wilbur 
Ralph L. Sherrill, 
Robert Blairsville, 


California, sec. 


program Mawr; 


Snyder, Easton; 


Jr., Charleroi, Boone, Bryn Mawr, Ist 
Falls, 2nd 


Poul E. 


vice-pres.; Beaver vice 


pres.; Swank, 


bert, 


treas.; Lam 


@ The 58th general meeting of the Commercial & Press 
Photog. Assn. of Canada was held at the new tele 
vision studios of the Canadian Broadcasting Corp. in 
Toronto on March 2, with a record attendance of 108 
members and 39 quests. Announcement of plans to hold 
the first Canadian Short Course in Press Photography 
in london, Ont., in May, 1954 and discussion of 
recent sales tax rulings preceded a tour and detailed 
description of the new building and plant. 
@ Montana is one state where a board of photo 
graphic examiners is still operating, thanks to the work 
of the Montana Prof. Photog. Assn. On the board, which 
held its most recent meeting for the purpose of hold 
ing examinations and issuing licenses for the practice 
of photography in the 
Butler, Missoula: 
Robert Ignatius; 
Glendive; Clarence £. DeWalt, Helena; 
Ralph R. Osborn, Sidney, and Fred E. Harrington, Great 
Falls 


state, in April, are: Harry 


pres.; Victor E. Guest, sec., 


Larson, St. 


Kalispell, 
and members 


Casey E. 
Barthelmess, 


@ Members of the New York (City) Press Photog. Assn 
held their the night of May 18 
and re-elected Jack Downey of the Mirror to his 3rd 
ferm as 


annual meeting on 


pres. George Torrie, News, and Benjamin 


Manusco, Impact Photos, are vice-presidents, Leon Hoff 
Mirror, WPIX, sec. It 


been interesting to watch, during the past several years, 


man, treas; Lester Mannix, has 


the growing tendency of radio stations to employ 
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WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 
“The Photograoher’s Finisher’ 











their own staff photographers. Yes, we said radio and 
not TV. The point is that radio, like any other busi- 
ness, needs publicity and gets most of it by supplying 
its toughest competitors the newspapers and maga 
with photographs of radio personalities and 
the 


from 


zines — 


activities. Many of cameramen now with radio 


the 


because 


stations have come news ranks, to some 


extent, we assume, radio stations 


are affiliated with, or owned by, newspapers. Anyway, 


sO many 


here now and slowly expanding, is one more new field 
for professional photographers. 


Norman Partington 


Continued from page 34 


them in the studio where all the technical 


have been previously worked out, where | 


problems 
can keep 
them in one spot and make their moments in front of 
the camera so interesting that they have no desire to 
move away for fear of missing something. 

The lighting, obviously, is varied according to the 
subject, but provided that the lamp-to-subject distance 
the the 


floods and one use are endless. | 


is constant, combinations 
that | shoot 
everything on 4x5 film and develop in daylight tanks, 


with no agitation, no air-bells and no excessive contrast 


possible with three 


spot 


Full development coupled with minimum exposure, cal 
culated from a meter reading of the highest light on 
the this 
darkroom technique. 


sitter’s face, roughly sums up part of our 


Our enlarging and printing is done by an Indian 
darkroom assistant who has so accustomed 
to my technique that very seldom do | need to offer 


more than a minimum of 


become 


like to leave 


as much as possible to his own initiative, within the 


instructions. | 


general framework of our style of portraiture. Another 
assistant looks the dry mounting, 
duties and, the staff, 
receptionist, that most important person in my studio, 
upon 


after framing and 


general completing there is my 


whose charm and tact in handling customers 


depends the good will of the business. All retouching 
and spotting of camera work of 


prints, the actual 


course, the cropping of 
with 


of their orders, are handled by myself. 


negatives for proofing, and 


discussions customers about the final completion 


To return again to our “differ 


stunts 


illustrative or 
little 
that are in every professional’s bag of tricks, but the 


ent’ pictures, most of these are simple 


public find them refreshing and are interested to see 








HOOK ON WALL 
ROLLER SCREEN FREE ON 
2-in-1 black & gray or white ; OS 
54"wx96" $16, on-stand $22 Our new 195 


(seamless cloth to 150”) | Catalogue which 
Improve Studio & Save Time - 
l 


Inexpensive draw drapes and desc ribes and 
track, ceiling or wall style ustrates our w > > of ser >< 
a ee eee lustrates our ide line of services which 
CAMDEN ARTCRAFT CO } mean extra profit for you everything 
180 N. Wacker Dr., Chicago 6 





in coloring from miniatures to oil paint 





ings, in a range of prices to fit the 


PACKARD IDEAL SHUTTERS | Pocketbook of any customer 


Sold by Jobbers and Dealers jay 
EVERYWHERE | THE WALTER GAEHLER CO 
Manufactured only by 104 South State St. Sieanien: kas 
Michigan Photo Shutter Co. ena 


170 East Water St Malemaxao' 2. Mich miles; the Anglo-Egyptian Sudan, four thousand miles, 
: : E and plenty from the Rhodesias which are a mere nine 











hundred miles from us. Distance, you see, means little 
what we have conjured up each month. In this way in Africa. 


we avoid the risk of boring our customers and pros Let me close this story now with an inadequate 


“ ‘ 


pects with row on row of “same as before’ faces. In acknowledgment to the Bennett part of our studio name, 
my opinion any photograph used for display must be Norman T. Bennett who, though not taking an active 
what | consider the equivalent of a salon print, and part in the studio, backed up his faith in us at the 
very frequently pictures are taken from the show-cases beginning by providing the complete organization that 
and without further treatment packed off to some dis is now the Partington, Bennett Studios of Durban 

tant part of the world to compete in some current 


exhibition. Although an established professional | am TOO LATE TO CLASSIFY 


still a young enough amateur at heart (age 32) to 








ASSISTANT PHOTOGRAPHER and darkroom man wanted for 
retain the thrill that comes as | watch a good nega quality portrait studio. No objection to elderly man or will 
tive being lifted out of the tank, or when | get the train beginner with at least one year's experience in dark 

; : room. Send references and background to Mattson Studio 
news of an acceptance in some _ international salon Kearney, Nebr 7.1 
even though my total of these is now climbing to the PORTRAIT PHOTOGRAPHER WANTED Must be thoroughly 
double century. experienced. High schools and weddings comprise most of the 
tting State salary desired, experience and reference Hill 


Though | am envious of some of the amenities Studio, 214 N. Highland Ave., Pittsburgh 6, Pa 


enjoyed by my fellow photographers in America, living STUDIO WANTED: Capable professional would take over 
here in South Africa does offer its compensations, moderate sized operation, preferably college or resort area 

; : css Describe fully physical set-up and asking price. P. G. Anglim 
among which are a high standard of living, a low 207 North St., Hingham, Mass 71 
income tax and servants at a cost of only twelve to FOR SALE U. §S. Cam-O school picture outfit, camera 


fourteen dollars a month. Still another is the interesting lights, background, case, complete $140.00. Luttrell Photo 
graphy Inc Eau Claire, Wis ye 
. : STUDIO FOR SALE Portrait-Commercial, perfect for couple 
places as the Belgian Congo, two thousand miles away; Good town and trade area. Ross Studio, Pratt, Kan 7.2 





variety of our subjects, who come from such distant 


South West Africa, twelve hundred miles; Cape Prov STUDIO FOR SALE Sinay Studio, 5616 Chicago Ave 
: . . i shed for y celle clientele and + 
ince, a thousand miles; Tanganyika, three thousand Chicago. Established ty ear excellent lientele ind rer 


tation Living quarters Family problem necessitate elling 


Priced below inventory; terms available 7 





CHEMICAL DEHYDRATORS 
Made in several sizes for drying photographi« 


4AAa ahi 


films, without heat, in cabinets, rooms and 


$60.00 to $400.00 7 FINE-AND INEXPENSIVE 


processes. Prices from 


THE H. P. KAUFMAN CO. Metal-Photo-Frames 


13215 Roselawn Ave Detroit 4, Mich GUARANTEED 100° 
PASTEL PAINTINGS }* PICTURE FRAME MOULDINGS 


/ « PICTURES, FRAMES;.AND MIRRORS 
Vibrant, sparkling pastels. Your prints done as beautiful etch =a 


/ \ ‘ 
ings, for free hand effect plus perfection of color. Ideal for WILLIE for FREE Catalogs 
/ \ \ 


children. ALSO SALON OILS 


\ MANUFACTURED BY 
DOROTHY CARVER STAFFORD ' 
Telephone Glens Falls 2-7025 GEORGIA ART\ Niigael COMPANY 


41 W. Notre Dame St Glens Falls, N. Y ) 280 GARNETT ST., ATLANTA 3, GA. 
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Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as © service to our readers, especially those in the smaller 
towns becouse those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sel! no books on open ac- 
count or C.0.D., but only if, in our considered epinion, they 
will be a valued addition to a studio’s reference library 


ANNUAL PHOTOGRAPHIC 
MARKETPLACE 1953 
THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 

THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
| PAINTING WITH LIGHT 

By John Alton 


| HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 
By Fred Bond 

[1] PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 

| PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 

|} HOW TO PAINT WITH AIR 
By Frank J. Knaus 

| PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for state sales tax.) 


Charles Abel incorporated 








For Ease in Darkroom Work! | 


Stainless Steel Processing Equipment | 


Sold Through _ 
Dealers Only | 


bi > 





a 


Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 
© COLOR MACHINES 


Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


64 West Illinois St., Chicago 10, Il. 





MISCELLANEOUS 


WANTED: Men or women skilled in 16mm 
photography to handle assignments in own areas. For complete 
details write A-25 care this journal 6-2¢ 





motion picture 


CANDID WEDDING photographers increase your business. Mail 
our illustrated booklet to prospective brides. Write for sample 
and details. Telaak Studio, 3090 Main St., Buffalo 14, N. Y 

4-6 
COMMERCIAL AIRBRUSHING, complete portrait finishing service 
dye transfers, Ektachrome processing (sheet films). Kolor Kroft 
P.O. Box 8, Rochester 17, N. Y 6-4 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards mounted blow-ups, etc. Our reproduction 
guaranteed as good or better than your original. Don’t turn 
down quentity order We do the work ou get the money 
Send today for free samples and 
customers from Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 

| have been reliably informed that this little 26-page 

though printed in 1933, is one of the best and most 
practical works on this subject, and hove therefore acquired the 
entire balance of the edition. If you want a copy, send me 50 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 
WANTED: TURNER-REICH lens F/7.5, Series 11, No. 6, in 
shutter, in good condition. Also two 7x17 film holders. Give 
description and selling price. The Tyler Studio, 422 East Grand 
Ave., Des Moines, lowa 7-1\« 


omplete price list. Satisfied 
coast to coast since 1936. Mulson 





WALLET SIZE PHOTOS 


Why worry about competition let us make these 2'/2:x3'/ 


prints for you. On double-weight paper from any size nega 


tive to and including 5x7, in lots of 24 or more, for only 


3%2c each 


MARCHION PHOTO SERVICE, Fostoria, OHIO 


SS 
PLASTIC-SEALED PHOTOS == 











\ 


Ml 


ADDS NEW BEAUTY AND PROTECTIONS 
OOO LS6112 16s ee 
Inexpensive service to the profession 
protection from wear, soiling, curling 
and rich 
(2x32) 


Same Day Service 


AN 


assures lifetime 
looks expensive 
yet costs as low as 10c each for Wallet Size 


Send for Free Samples and Price List 
CHICAGO PLASTIC -SEAL LABORATORY 
5129 W. FULLERTON AVE CHICAGO 39, ILl 
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Sprague-Hathaway, Inc. 


Established 1874 West Somerville 44, Mass. 


Copies Portraits Restorations Enlargements Murals 
Finished in Black & White — Sepia — Colors — Oils 
Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing Retouching — Coloring 


CATALOGUE UPON REQUEST 














BIG SALE. Real bargains. All goods sent on 15 day trial 
and money refunded if not satisfactory. 812" Turner-Reich 
F/6.8 in shutter, $100.00; 12” Goerz Dagor in Compound JUST FLIP A SWITCH e s--e 
shutter, F/6.8, $140.00; 92" Goerz Dagor F/6.8 in Compound 
shutter, $85.00; 10” Steinheil Unifocal lens in barrel, like 
new, $90.00; 24” Steinhei!l Process lens F/10 in barrel, $40.00; 
12” Carl Zeiss Apo-Artar in barrel, F/9, $140.00; 21” Cooke 
Apo-Process lens F/10 in barrel, $175.00; 7” Hugo Meyer 
Aristostigmat, wide angle, F/9, in barrel, $40.00; 16'2” Goerz 
Dagor in Synchro shutter, F/7.7, $250.00; 18” Cooke F/4.5 
in barrel, $150.00; 12” Turner-Reich F/6.8 convertible lens 
in shutter, $125.00; 10” Ilex Paragon F/4.5, new, in barrel, 
$105.00; 12” Ilex Paragon, new, F/4.5, in barrel, $150.00; 12” 
Goerz Dagor F/6.8, new, in barrel, $190.00; 10” Bausch & 
Lomb IC Tessar F/4.5, coated, new, in barrel, $135.00; 12” 
Carl Zeiss Tessar F/4.5, like new, in barrel, $135.00; 12” 
Bausch & Lomb Protar in shutter, combinations 19'2", 23'2", 
$180.00; 10%” Turner-Reich F/6.8, new, in Synchro shutter DEALERS: Write for details 
$155.00; 18” Dallmeyer Stigmatic convertible F/6, Waterhouse sil; 
stops, $100.00; 5x7 Bausch & Lomb Protar wide angle, F/18, The H. K. Williams Co. 
in barrel, $30.00; 8%" Schneider Xenar F/4.5 in Compound 
shutter, $80.00; 5%” Voigtlander Collinear in shutter, $20.00; 
16” Carl Zeiss Tessar F/4.5 in barrel, $200.00; 12” Carl 
Zeiss double Protar in Compound shutter, F/7.7, $180.00; LOW PRICE POSTCARDS 
12” Bausch & Lomb IC Tessar F/4.5 in Studio shutter, $100.00 
Hundreds more. State requirements. Send for new list of lenses that allow you a neat profit. Not actual photograph but good 
Fifty years without a displeased customer Joseph Smith, 735 quality. They cost less and you can sell fe le thus tapping 
Fulton St., Brooklyn 17, N. Y 7-1 many new markets. Non-curling, fine detail, glo finish, type set 
titles; your name imprinted on back of each. Write for details 


and the Remarkable New INDUCTOMATIC MULTISTROKE Electric 
Retouching and Etching Machine gives you any kind or method 
of stroke or oscillation: lateral or 
horizontal stroke; dot pattern 
blended arc or semi-check pattern 
“abrading’’ method Smoother 
faster, easier retouching for nega 
tives to 8x10; easily adapted for 
100’ rolls 7Omm film. Commercial 
studios also will find many use 
for this machine Ask your dealer 
or f he cannot show it to you 


write us and send his name 


MOLINE, ILL 








AMAZINGLY ATTRACTIVE photo desk colendars. Generous 

i y is c 526 COPELAND AVE 
samples; price list 25c. F. H. Frey, La Crosse 32, W 7-1 R. W. BOBERG co. Cone ane 
MAKE YOUR prints easier, much faster, with an Easomatic 
multiprint easel and your present equipment Inexpensive; 
10 days free trial; sold direct from factory to you. Write for 


literature. B.M.D. Mfg. Co., Lakeview, Ohio 7-\« 5 X] 0 G LOSSY 
FOR SALE: 16” Varium portrait lens, in Studio shutter, $75.00 
Lytle Studios, Springfield, Mo 7-1 
SCHOOL PHOTOGRAPHERS — Process 35mm or 7Omm film 
automatically. Bridgamatic develops and dries quickly Pays 
for itself. 16mm Reversal, Negative/Positive models available 


Reasonably priced. Dept. PP — $.O0.S. Cinema 5S ly, 602 < : 
W. 52nd St., New York 19, N. Y ; cial 7.3 Quantity Print Specialists since 1936 


LOW COST PHOTOMOUNTS, manufacturer to you — no mon 9 —— + tiopcsghany Sh 
middlemen. 3x5 folders, $3.00/100 ($3.80 feather-edged). Rich samples fo" price list on request 
maroon 5x7 folders $4.80/100 ($5.60 feather-edged); $45.00/ 

1000 ($50.00 feather-edged). 8x10 in maroon, gray or white, 


$10.50 plain, $11.30 feather-edged. F.O.B. here with 2% M U L S ‘@) N S T U D) Te) 
to 10% depending on quantity. Free samples. Fast service 


same d sual. T d sav fold hoses, P 
some doy aval Try us and save on folder purchoves, Peon MOM MED EEL 1[9Le14 20) 10) Ty B 


UNBEATABLE -STROBOFLASH II 


2000 flashes for only $15.90. 
Superpower battery for rapid firing. 
Trigger tube tripping at no extra cost. 
Slave accessory plugs into trip socket. 











l 
STROBO RESEARCH - MILWAUKEE 999.50 BSi ries 
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NAS ty 


ry| \\“° "NATCARDCO” 
PHOTO MOUNTINGS 


Write for Catalogue 


NATIONAL CARD, MAT G BOARD CO 


alelaleh ictal a0] a-1a3 
11422 S Broadway + Lo Angeles 61 


_ Calif 





Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ee 
Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment fo slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











The Famous HARRISON 
PRINT -IN BACKGROUNDS 


are still available. Full details on request. 


We also offer the finest 


OIL COLORING 
on canvas or paper. 


Write for prices. 


S. HARRISON 


167 Pinewood Place 


Teaneck, N. J. 
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enneten ho ow Heajosadors 


High grade enlargements for Portrait and Commercial Stu 
any ize and color Difficult Copy and Restoration 
from any photograph with guaranteed delivery. Fine 

color work on portrait exquisite Miniature 

Attractive Pencil and Pastel 


and photographs 


Sketches from our negatives 


Oil Paintings on canvas pa Free Hand. Avail 
of the services of a we | ed 


yourself 
nstitution with modern 


equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, Il! 











EQUIPMENT WANTED Photo finishing, tank 


washer, glossy 
drier, Jumbo enlarging printer. Smith Studio 


Marshall, Texas 
7-1 





STUDIOS FOR SALE 


PORTRAIT AND WEDDING studio in Pacific northwest city of 
140,000 population. $25,000.00 annual gross 1951 and 1952 
This year hould be even higher Estimated 
$6,000.00 estimated value supplie 
$2,500.00. Well established t 
$3,500.00 cash 


etc Reasonable terms on 





value equipment 
and fixtures inventory 
usine with very low overhead 
includes busine equipment, negative file 

nventory. Write S-66 care thi 
journal 7-\¢ 
PORTRAIT, COMMERCIAL established 35 yeor Detroit, Mich 
igan. Inventory equipment tock worth over $10,000.00. Ideal 
for couple. Plenty busine Attractive price 5,000.00. Write 
B-49 care this journal 7-1 
BEAUTIFUL OHIO studio in Grossed 
$19,000.00 in 1952. Negligible ompetition. Best of equip 
ment. Will accept best offer made after you investigate. Write 
W-40 care this journal 7-2 
PORTRAIT STUDIO, new equipment, Kodatron lighting. Location 
the best. $2,625.00. Dana Studios, Geneva, N. Y 7-\¢ 
HEALTH REQUIRES studio sacrifice. Key location, ground floor 
Large drawing area in western Washington. Five year lease 
$5,000.00 will handle. Write H-36 care this journal 7-1 
STUDIO AND CAMERA shop, ground floor air-conditioned 
leading shop in Ohio town of 62,000 Modern furnished 
apartment. All major franchises. Low rent. $14,500.00. Will 
sell separate. Write H-37 


growing community 


care th journal 7-1 
FINISHING PLANT for sale or rent. N. J. Smith, 128 S. Main 
St., Elkhart, Ind 7-1 


FOR SALE Only promotional studio in midwest town of 
50,000. Gross last year $14,000.00. Established 20 years 
Rent $70.00 per month, includes living quarters 
Reasonable Term 
interest 


Fully equipped 
Selling as owner has other full time 


Write B-51 care this journal 7-1 





We Pay HIGHEST PRICES 


FOR 

Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 

PLASTOFILM, 


Wheaton, Illinois 











eri 


WOLD AIR BRUS 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 








( The sooner your oryvanizatiol 


hed and 


Schedule of Coming Conventions 


tea 








Organizations Dates 





Headquarters 
Hotel 


Information 
Write 








Texas Photog. Assn. July San Antonio 





Prof. Phetog. Assn. 
of California 


July 25-28 Long Beach 


Plaza 





Vernon L. Booth, Sec., 
181 N. Sam Houston St., 
San Antonio 1 





Wilton 


Nan Wallace, Sec., 


6114 Medac Place, Oakland 





Photog. Assn. 
of Nebraska 


July 26-28 Omaha 


Paxton 


Carl E. Landgren, Sec., 
1009 B St., Schuyler 





Virginia Prof. 
Photog. Assn. 


July 26-28 Richmond 


John Marshall 


Charles Kiraly, Sec., 1513 W. 
Main St., Charlottesville 





Minnesota Prof. 
Photog. Assn. 


Aug. 3-5 St. Paul 


St. Paul 


Don. Rickers, 
Worthington 


Sec., 





Photog. Assn. 
of America 


Aug. 17-21 Chicago, Hl. 





Conrad 
Hilton 





Charles J. Zahn, Exec 
152 W. Wisconsin 
Milwaukee 3, 


Mer., 
Ave., 
Wis. 





Rocky Mountain 
Prof. Photog. Assn. 


Sept. 13-15 Denver 


Albany 


Lerwell Lucas, Sec., 2917 
Holly St., Denver, Colo. 





Photog. Assn. 
of New England 


Sept. 13-15 Swampscott 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass. 





Prof. Photog. Assn. 
of West Virginia 


Sept. 20-21 Parkersburg 


Chancellor 


Charles F. Graber, Sec. 
lith St., Whee 





Prof. Photog. Assn. 
of Louisiana 


31- 
1954 


Jan. New Orle 


Feb. 1, 


Monteleone 


Donald D. 
Virginia 


Whi 


Ave., 


» Sec., 705 
Bogalusa 





Arkansas Prof. Feb. 


Photog. Assn. 


13-15 Fort Smith 


Goldman 


Don Winters, Sec., 
2605 Kavanaugh St., 


Little Rock 





Photog. Assn. Feb. 


of Michigan 


28-Mar. 2 Lansing 


Olds 


Frank LeClear, Sec., 
508 Hollister Bldg., Lansing 





Ohio Prof. Photog. 
Assn. 


Columbus 


Deshler- 
Wallick 


James R. Israel, Sec.. 9 W. 
High St., Mount Vernon 





Southwestern 


Fort Worth, 
Photog. Assn. \ 


Texas 





Texas 


Bob 


Easton, Sec., Box 
Muskogee, Okla. 


946, 








OWNER 
the year! 
as today. No 
short distance 
Make it a 
write B-50 


RETIRING 
Established 


Perhaps California’s 
twenty years 
advertising or soliciting 
the Photographers 

trip to a 


buy of 
modern 
Located a 
city in July 
For particulars 
journal 7-1¢ 


best studio 
ago 


necessary 


over but as 
sell 
from Convention 
vacation 


care this 


sure success 


VERY MODERN 
up-to-date 
account 
Very 
Studios, 


ground 
living quarte 


wife ilIne 


reasonably priced 


6116 St. Clair 


PORTRAIT STUDIO 


SPLENDID OPPORTUNITY for 


floor 


man and wife 
candid 
town of 
over 50 


Downtown ground 
studio with resi 
good business, 

territory. Owner 
Write S-67 care 

7 lc 


exclusive and 
above 
established 
retiring; business, 


this 


portrait wedding 
12,000; 
large 
equipment and buildings go 


dence Midwestern 


location years; 


journal 





to use some 
thing ‘‘just 
as good.’ 
substitute for Probus, the original photographic 
preservative paint. Forty-five years of satisfaction to professional 
photographers is your guarantee of dependability. Be safe, — 
get the one and only trouble repellent Probus. Safe for coating 
trays, tanks, sinks, darkroom shelves, table tops and floors 


Weise 6 OAM = ees ff 


SAN FRANCISCO 21 


It’s false economy 


There's no 





equipped 
Will 
State St., 


sell 


BUY NOW 
gross 
(Terms) 


complete 


for inventory 


Santa 


$4,000.00 
Real sacrifice 


rs 


Ave 


Fine 
modern 
Gene 


Barbara 


Ready fo 
Owner 
Write 


floor 


portrait 
tudio; 


studio 


parking 


hed 1933 
daylight. Must 


extensive cl 


estab! 
above 
Fine reputation; entele 
Real Bero 
Ohio 7 


long lease opportunity 


Cleveland 3 
location, excellent 


reputation, well 


furnishing immediate possession 
Garrett Studio, Rolf Nitka, 1520 
Calif ya 


Christma 
too d 


5-68 


Last six 
tant to of 
this 


Chr 
erate. $3,000.0 


> 


week tma 


care journal 71 





EVENTUALLY 

Why Not NOW? 
Baby “rar” 
You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
Mill St. Bristol, 


Transparent 
Slickest Thing 


Stays 


325 Pa 
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VON-L = 
Books We Think me DEVELOPERS 
INCREASE FILM 


You Should Haue SPEEDS 10 TIMES 


GOLD-XX ‘S-35''—The two developers that have won 
world recognition and acclaim for their miraculou per 
We seldom carry books in stock and advertise these chiefly formance. SIMPLICITY of use ECONOMY — ACCURACY 
os @ service to our readers, especially those in the smaller — FINE GRAIN and the utmost in SHADOW AND 
towns becouse those in large cities can see the books at HIGHLIGHT DETAIL together with a SHARPNESS OF 
their stock houses and get them more quickly than by order OUTLINE no other developer can equal 

ing from us. For this reason we sell no books on open ac Write for free copy “Von-L Exposure & Processing Chort’’ 
count or C.O.D., but only if, in our considered opinion, they 


will be a valued addition to a studio's reference library MON-BLANC CHEMICAL CO. 


ARCHITECTURAL PHOTOGRAPHY OF HOUSES ann Neon Seen 
By Robert C. Cleveland $7.50 
[] COMPLETE ART OF PRINTING AND ne F vegeigee eating <n ai aan ee ee 
ENLARGING, By Dr. O. R. Croy OO) ae. kites owas kas ater lock, Wie 437 cee 
}] NEGATIVE AND PRINT RETOUCHING this journal 7-1 
By Anne J. Anthony 5.00 
[.}] COMPOSITION IN PICTURES 
By Ray Bethers 5.00 HELP WANTED 
| 16MM SOUND MOTION PICTURES - 7 
pPecdnire’ oP ening aie cide hae Gee ea ke Oatley analane? 


to onswer every response to his advertisement, if only with 
By Andreas Feininger @ postcard, and to return samples of work, etc., promptly 
[|] WHAT'S WRONG WITH THIS PICTURE? _ —— = ones ae frst a ua employ 
r ' accor i cour y y 

By Charles Abel 
(] CHILD PHOTOGRAPHY 
By Josef Schneider WANTED: YOUNG commercial photographer. Must have exper 
|] FRED ARCHER ON PORTRAITURE ggg sem good =, A. Chas Hinkle, 118% East 7 

B F we" pote attanooga 2, enn 
r . 

PROFESSIONAL PORTRAIT LIGHTINGS WANTED: COMPETENT home portrait crew, manager, or camera 
man. Any reasonable deal accepted. Everything furnished. Write 
By Charles Abel 316 Hobart, Grand Rapids 7, Mich 6-2 
tease BEFORE MY CAMERA PHOTOGRAPHERS IMMEDIATE opening for top notch photo 

By Adolf Morath 


graphers, 8x10 industrial operators Speed Graphic photo 


[-] PICTORIAL LIGHTING mural, printers, slide-film strip technicians. Completely air 
By William Mortensen conditioned plant. Top salaries and overtime. Do not apply 


unless experienced Phone or write Charles Mayer Studios, 
PHOTOGRAPHING PEOPLE 130 West Bowery St., Akron, Ohio. JE 6121 7-1 


By Hugo van Wadenoyen ASSISTANT PHOTOGRAPHER, preferably experienced. Salary 
OUTDOOR PORTRAITURE according to experience and advancement. Permanent position 
ATA Iso advancement for a dependable, efficient person. Studio 

By William Mortensen = , 
ia. MODEL ense is modern, no competition. Write W-41 care this journal 7-1 
: TOP SALARY for man age 25-45 experienced in portrait camera 























By William Mortensen work and finishing. Opportunity to travel a few months in 
FLASH IN MODERN PHOTOGRAPHY fall of the year Permanent position with excellent working 
By William Mortensen conditions, with the southwest’s most modern equipped studios 
Salary, commission and paid vacations. Write, enclosing photo 
4 FUNDAMENTALS OF POSING stating qualifications and experience last five years in first 
By Shepard & Meyer letter. Marquise Studios, Box 906, Enid Okla 7 -2« 
|] CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
| COMMERCIAL PHOTOGRAPHIC 


WRITE FOR 
LIGHTINGS, By Charles Abel § 
| HOW TO ale INDUSTRIAL PRICE LIST 


PHOTOGRAPHS, By Zielke & Beezley 


QUANTITY 
LIGHTING FOR PHOTOGRAPHY 


By Walter Nurnberg . t Quality Prints 
| CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 





An example of our low 
prices: 


8x10 Prints IM $65.00 
(In Ohio, add 3% for state sales tax.) 500 $37.50 


100 $8.50 
Send for price list today 


es Abel Incorporated MAJOR PHOTO CO. 
Building eveland 15, Ohio 1210 N. Clark St., Dept. P, Chicago 10, Ill. 


Charl 











62 


Professionai 
Photographer 
July - 1953 





Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 
_Main Street; 52 East Mill Street. : 
ALBANY 7, N. Y¥.—Comera Exchange, Inc., 116 State Street 


AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 


1091-3-5 South 


BALTIMORE 1, MD.—Eastman Kodak Stores, inc., 
Charles Street. 


BALT MORE 24, MD —Gamerman’s, 3808 Eastern Avenue 
BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
_Street.__ 
BROOKLYN, N 


309 North 


Y.—Joseph Smith, 735 Fulton Street 


BUFFALO 3, N. Y.—J. F. Adams Co., inc., 529 Main Street 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa 
bash Avenue. 


CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 

CHICAGO 6, ILL.—Norman-Willets Co., 316 West Washington 
Street. 


CINCINNATI, OHiO—Eastman Kodak Stores, inc., 27 West 4th 
Street. 


DALLAS, TEXAS—Eastman Kodak Stores, inc., 2012 N. Akard 
_Street, Box 1710. 

DENVER 2, COLO.—E€astman Kodak Stores, inc., 1635 Cali- 
fornia Street 


INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
__ Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, inc., 1010 Wainut 

a 

LOS ANGELES, CALIF.—Eastman Kodak Stores, inc., 643 South 
Hill Str - 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue 


MILWAUKEE, WIS.—Eastman Kodak Stores, inc., 
Milwaukee Street. 


745 North 








COMPETENT SALES-RECEPTIONIST. Must be 
ienced in portrait selling 
studio. Knowledge of coloring and bookkeeping helpful 
no object for the right girl. In replying please send small 
photograph. Robert L. Perry Studio, 96 Huntington St New 
London, Conn. 7-1 


thoroughly 
Permanent position with distinctive 


exper 


Salary 


AGENTS WANTED Resident commission 
territories with car to call on photographi« 
able manufacturer of mounts. For 
state experience in selling photographic studios, kind of line 
now selling and territory you travel Write N-42 care this 
journal 7-3 


alesmen in various 


studio for reput 


photo complete information 


WANTED: YOUNG MAN with at 
ience who is desirous to work in a studio with national repu 
tation to improve himself to a degree to enter 
himself. This is an opportunity position. Thi 
be more 


east one year's studio exper 
business for 
young man must 
Only 
to apply who want to get places and are willing to work for 
it. This is on a contract basis. Position open Sept. Ist. Wichers 
Portrait Studio, 821 Kansas Ave., Topeka, Kans 7-1 


interested in learning than salary those need 


RECEPTIONIST-RETOUCHER for branch 
towr Salary and commission, year 
giving complete details, age, 
photo. Ken-Rene Studio, 


small lowa 
Send 


reference 


studio n 
round 
experience 

Washington, lowoa 7-1 


work letter, 


samples 


MINNEAPOLIS 2, MINN.—Eastman Kodok Stores, 
South 5th Street. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street 


NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 
Streer 

NEW YORK 17, N. Y 
1 East 43rd Street 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902 
910 Broadway 

NEW YORK, N. Y.—E€astman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y¥ 

NEW YORK CiTY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 

_nut Street. pane 

PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. _ 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 

_nve E 

SAN FRANCISCO, 

_ Street. 

SEATTLE, WASH.—Eastman Kodok Stores, 
Avenue 

SYRACUSE 2, N. 
Warren Street 

TOLEDO, OHIO—George 1. Kohne, Inc., 602 Summit Street 

WASHINGTON 1, D. C.—fuller & d‘Albert, 
Street, North West 

WICHITA, KANS.—Lowrence Photo Supply, Inc., 

_ Douglas. 

WASHINGTON 4, OD. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 


Inc., 114 


28 Canal 


—Grand Central Camera Exchange, Inc 


CALIF.—-Eastman Kodak Stores, Inc., 216 Post 


Inc., 1319 Fourth 


Y.—Francis Hendricks Co., Inc., 339 South 


815 Tenth 


Inc., 


409-411 West 





PHOTO-MOUNT 
old, well 


SALES reg 


established 


esentative for midwest territory by 
State experience and 


journal 7-1 


manufacturer 
present employment. Write C-82 care th 
PERMANENT, RESPONSIBLE 
grapher, also candid wedding experience. Good printing tech 
essential. Salary $75.00 a week. Write P-85 care th 
journal 7.1 


position for quality portrait photo 


nician 


WANTED COMMERCIAL 
experience to take charge of, and promote department. Plant 
located in Ohio Write ving 
full details to L-91 care this 7 Ve 


photographer with all around 


Splendid opportunity for hustler 


journal / 


FREE CATALOG 


96 Pages-Largest Assortment 

PHOTO FRAMES- MOUNTS 

* ALBUMS and MAILERS 

Arye aap Fastest Service! Lowest Prices! 


INTERNATIONAL SALES CO. Dept. B 
414 E. Baltimore St, © Baltimore 2, Maryland 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens 
Speeds up sittings - 
— Cuts film wastage 
and School Work 


Reflex Camera the 


Permits more presentable proofs 


that 


Has an automatic parallax 
Saves time and makes money for photographers A camera That is a 
Send for Descriptive Literature 


MACVAN MANUFACTURING COMPANY 


camera 


Eliminates the focusing cloth 


MUST’ for Children 


2095 Moore St. San Diego 1, Calif. 











63 


Professional 
Photographer 
July - 1953 





64 


CLASSIFIED ADVERTISING 


SITUATION WANTED 


Minimum 


HELP 
$2.00 
SIFICATIONS 
charge $3.00 
IN OUR 


number 


and WANTED: Ten cents (10c) per 


word; 


ALL OTHER CLAS 
Minimum 


charge 


Twenty cent 20c) per word 


FOR ANSV/ERS 


tional 


CARE 
and 


Add five 


forwarding 


plus 50« 
Requests 


word add 


for box nquiries for 


or offers to send photograph samples, etc are not permitted 


in box number advertisements 
CASH MUST ACCOMPANY ALL 
HOW TO FIGURE THE COST 


tisement are set in capitals; 


ORDERS 
First 


no other d 


adver 
permitted 


two words of each 


play being 


DARKROOM TECHNICIAN 
training 


Washington, 


Will 


references, exp 


train Give 


ected 


necessary age, 
Ken-Rene 


7-1 


experience, alary, ete 


Studio lowa 





RETOUCHING AND COLORING 


EXPERIENCED 
mail 

4, ill 
COLORING 
We the 
Sprague Hathaway, Inc 


GUARANTEED by 
50« 





RETOUCHER. Careful 
Julia R. Langston, 20 E 


attention to 
Chicago 
4-tf 


and 


Jackson 


prompt 
orders Bivd., 
PRINTING 


served 


RETOUCHING 
professional 
West 


Quality 
photographer 
Mass 


guaran 
teed have 
1874 
RETOUCHING 
ice. 3x5 Deluxe 
Amherst 2280 
COMMERCIAL 
Best quality 
NATURAL 


ervice to 


since 


Somerville, 5-+f 
Studio. Prompt 


Sta. A, Atlanta 


Baldwin’‘s 


Box 353, 


serv 
Ga 
5-3¢ 
corrections 
Wh. 5-3 


per head 

PORTRAIT negative retouching 
Q. W. Piper, 8 £ Huron St 
Oil Many 
accommodate your 


75c up. Mr 


All 
Chicago 11, 
coloring year of experience, quick 

bust 
Road 


7-1 
Work expertly 
William Ayers 

7 -2¢ 
$12.50; regular 
Varni 
lee 


customers. Free 


Bert Cupp, 


sample 8x10 


sepia; prices 817 S. Main St 


lexington, Va 
PROFESSIONAL 
done. Moderate 
P.O. Box 446, Youngstown 
PROFESSIONAL COLORIST 
oils, $9.00. Prints 
$1.00 extra. One 
783 Frederica St 


TOP QUALITY PHOTO MOUNTS 


SPECIAL 


because at 


RETOUCHER desires p 


rates 


iece work 
ample 


Ohio 


Send negative to 


16x20 


must be 


heavy oils, 
toned 
half 

Ga 


hing 
Bell 
7-1 


mounted 


Martha 


and 
print 
Atlanta, 


sample 


N_E 


price 


CLOSE-OUTS at 


these 


Rock Bottom Prices. Write at once 


prices they won't last long 


Also ask about 
METAL PHOTO FRAMES 


NU-WAY COMPANY 


Ave Toledo 6, 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
a finishing service at reasonable prices. Fine quality 
and fost dependable service known the country over. 


rie’ tie ~=OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 


our 


1702 W. Central Ohio 

















for « difficul: retouching 
problem . . . The Dyaco} 
megative or print retouching dyes combined in 
base balanced for correct viscosit surface 

= a new, 
improved Dyacol Silver Etch a ewe Ph system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smooth! lie flat, release their dyes at a_ uniform rate. 
For elernation and prices write, ® 
Box 192. San Francisco. California 


Miracle Solution 
Process 


a chemical 
tension and gelatin controlling characteristics; 
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Count each and addre and 


h as 5x7 


word or number including name 


wanted, add five Term u 


$10.00, ete 


if box number 


F7/46:3,. 5%" 


word 


each count as one word 


All adv 


appear in 


ertisements 
the se 


following 


DATE OF PUBLICATION 
first of any month 
the 5th of the 
OR MORE DETAILED 
System, Confidential 
MAKE ALL CHECKS PAYABLE 
Charles Abel 

Ohio 


received 
which 


month 


up to 
goe nto 
mail second 


INFORMATION 


Service, etc., write for 


concerning our Dey 


rate card 
address 
Caxton Bidg 


and correspondence, to 
Incorporated, 519 Cleveland 15 





Print 


service 


NEGATIVE RETOUCHING, 


with little or no 


stroke 
Fast 
J 7-3« 


etching Fine style 
diffusion. Any quantity 
Haase, 53 Platt Ave., Rochelle Park, N 
OUTSTANDING RETOUCHING. No 
Try it once. John Pivcevich, 308 West 
Mu. 

EXPERT RETOUCHING 
negative retouched 
Mays Landing, N. J 
PHOTO COLORING 
trial print. Mary E 


mail 


extra charge for correction 
49th St New York 19 
7-1¢ 

etching, 20 
Olive 


Sample 
Route 
7-1 


free 


years experience 


free Robinson, Box 180 


Send for 
Ave., Racine, W 
7-1 


for 
Kita 


good 
1615 


photographer 
Washington 
QUALITY RETOUCHING for 
Prompt and efficient service 

O. Box 4401, Atlanta 2 
NEGATIVE RETOUCHING 
me. Prompt mail 
New York 25, N. Y 
THREE DIMENSIONAL 
beauty of your prints 
pastels, tints. Elizabeth L 
nington, Vt 


the discriminating 
Atlanta Studio of Retouching 
Ga 7 -6« 
highest Try 
Dully 95th St 
7-1¢ 


photographer 


quality; free 


Nachbar 


sample 
service 310 W 


the and 
aht oils 
Ben 
7 -tf 


coloring to enhance grace 


Executed in heavy oil li 
155 West Main St., 


Carver 155 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 











PHOTOGRAPHER 
ing portrait 
or partnership in 
this journal 

ADVANCED AMATEUR 
full 
be interested in school 
North Carolina 


_ FALK 


MANAGER with 
sales 


long experience in lead 


studios, personality, desires 


Write C-81 


single change 


growing, quality studio care 


7-1 
wants to 
Would 
equip 


after twenty hobby 


children 


years as 


turn professional. Excel in weddings and 


photography or 
Write J-17 


selling photo 


ment only care th journal 


LIGHT- 
ING 


SCHOOL of 


Sel aacttelh Vee &_ 1 OUCH- 
PHOTOGRAPHY ING 
MARYVILLE, MISSOURI: _ ) COLOR- 

ING 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 











VUETTE 
ILLUMINATOR 


Casts an evenly 
diffused light 
for viewing col- 
or slides or 


transparencies. 


Indispensable 
for Ektachrome. 


Comes with a set 


transparencies from 2! 


Removing the masks permits viewing 
sizes. Fitted with clear and opal glass 
structed of sturdy sheet metal, finished 1 
' 
vl 


Equipped with toggle switch 


Size 4x5 5x7 8x10 11x14 16x20 20x24 
List $4.95 6.95 9.95 14.95 24.95 35.00 


ALCO PHOTO SUPPLY CORP. 


902 Broadway New York 10, N. Y. 








EVERYTHING -3) PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 
DEVELOPER 
600 cc (20 oz.) $ 1.10 
950 cc (32 o2.) 2.00 10 titre (2-1/5 gal.) 10.75 
2'2 litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists 


REPLENISHER 
2% litre (90 oz.) $ 4.85 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











SloCistow 


PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 














HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep 
tionally good photographs by our readers 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs in any one Contest. 

. Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


ELEVENTH CONTEST 
CLOSING DATE is September 15, 1953 


FROM ENTRIES RECEIVED between June 16, 1953, 
and September 15, 1953 the judges will select 
Blue Ribbon Photographs for November, Decem 
ber and Janvary. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 
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WHEN LOW PRICE IS IMPORTANT... 
YOU CAN STILL OFFER HOLSON QUALITY! 


The New 
HOLSON 
“IMPERIAL” 


IMAGINE THIS LUXURIOUS $ 90 


8x10 HOLSON ALBUM FOR ONLY... iia 
Fantastically low priced... yet it features the superb attractiveness and sturdy 
construction synonymous with the name Holson. Richly contour padded, the 
washable, scuffproof du Pont Fabrikoid covers will actually outwear leather 
Che new Imperial comes with 6 double acetate pages (over White album paper ) 
for 12 photos. The plastic ring construction enables you to add extra pages. The 
full capacity is 15 pages for 30 prints. 


In sparkling “Wedding White”. Parchment flyleaf. Available with gold embossed 
“Our Wedding” inscription or attractive gold embossed design. 4 x 5 album also 
available with gold embossed “Our Children’s Wedding” 


Order the Holson “Impe 

rial” from your dealer or of A ee 
ae ages cetate Page 

stockhouse. Write direct 8 : 8 


for the complete Holson 8x 10 $.28 ea. 











catalogue showing other $x7 2.80 ‘17 ea. 
fine Holson albums and 





Stereo accessories for the 4x5 .20 14 ea. 





rofessional photographer. ; 
P i Jackets available for all sizes. 


Holson Bi nders, [ nc. 762 Wythe Avenue, Brooklyn 11, N. Y. 
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Ne nt 


until | saw the Kodak Master View Camera” 


“There are so many occasions, both 


on location and in the studio, when I 
need a really good 4 x 5S. By good, I 


mean a camera with smooth-acting 
adjustments—and plenty of them 

rugged, and reasonably easy and 
quick to set up. I was going to build 
one myself, but Kodak saved me the 


- 
ec a 


so says Anton Bruehl 


trouble. Even if it had no other fea- 
ture, the back on this one would have 
sold me. It was only $145, too!” 

So says Anton Bruehl, a photog- 
rapher who needs no introduction. 
You will say the same when you see 
the Kodak Master View Camera, 
4 x 5, at your regular dealer’s. 


Rochester 4, N. Y. 














Youll sell more Bridal pictures 


on Kodak Ektalure Paper G 


Inherent warmth that’s matched to the warmth of a bride’s 
smile . . . quality that reflects your own high standards and the 
importance of the occasion... printing speed that cuts time 
under the enlarger in half at this busy season . . . superb toning 
quality. All of these factors add up to make Kodak Ektalure 
Paper G the ideal printing medium for your bridal portraits . . . 
help you sell more prints on every order. 
Ask your dealer for Kodak Ektalure Paper G. 4 


4 


ya 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. K 
odak 














